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IS MONEY 
IN THE BANK 


PROTECTING YOUR PRODUCT 
FROM DAMAGE IN TRANSIT 
WITH 


D amacep merchandise and its accompany- 
ingirritations often result in loss of customer 


goodwill. You owe it to yourself to take every 
precaution against this loss. You can do so by 
permitting Gaylord’s Engineering and Research 
Department to analyze your present container 
—if it's right, they'll tell you; if it isn’t, recom- 
mendations will be made. No obligation, of 
course —just call the Gaylord office nearest you. 


GAYLORD CONTAINER CORPORATION General Offices: ST. LOUIS 


New York « Chicago + San Francisco +» Atlanta «+ New Orleans «+ Jersey City + Seattle 


IBR x 
CORRUGATED AND SOLID FIBRE BOXES Indianapolis + Houston * Los Angeles * Oakland + Minneapolis + Detroit + Jacksonville 


FOLDING CARTONS Columbus + Fort Worth *« Tampa « Cincinnati + Dallas « Des Moines « Oklahoma City 
KRAFT GROCERY BAGS AND SACKS sreenville + Portland + St Louis * San Antonio +» Memphis + Kansas City + Bogalusa 
Milwaukee + Chattanooga + Weslaco » New Haven «+ Appleton + Hickory » Greensboro 


KRAFT PAPER AND SPECIALTIES Sumter +» Jackson » Miami * Omaha + Mobile + Philadelphia «+ Little Rock + Charlotte 
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SALE GCUIOAWCE 


in your Summer Planning-Time 


-..- A TIMELY REVIEW OF 
HEAT TRANSFER METHODS 
IN COFFEE ROASTING 


ne 
¥ cono™ 


During this planning season, when you 
are bringing yourself up to date on pro- 
duction techniques and equipment, it may 
be well to take a brief refresher course 
in problems of heat transfer that are 
peculiar to coffee roasting. To do this, 
you need simply read or re-read Prof 
L. H. Backer’s paper, “Transfer of Heat 
in Coffee Roasting,” which is standard 


on the subject. 





Subsequent to the original publication 
of Prof. Backer’s paper, there have ap- 
peared various roasting devices (either with flame 4 
or flameless) utilizing infra-red rays — beyond 
the visible spectrum — for the transfer of radiant 
heat. None of these has in any way affected the 
validity of the basic principles, so ably formu- 
lated by Prof. Backer, for heat transfer in coffee 
roasting. 

He established conclusively that the unusual 
capacity of coffee for rapid absorption of heat, 
at low temperatures, permits transfer by convec- 


tion and conduction — with consequent freedom ai READ IT FOR YOURSELF 


from the dangers of tipping, spotting, scorching, 
iit Write us for free copies of 


Prof. Backer’s authoritative 
"short course” in heat trans- 
fer, for Coffee roasters. 


and runaway development in the last few m« 
ments of roasting that are inherent in radiant heat 

Safe trends in coffee-roasting progress today, 
therefore still involve the utilization of low 
temperature heat transfer and re-circulation of 


the heating medium 


iii ws «Sows. Inc. 


MNgtneetsgs 


MANUFACTURERS OF EQUIPMENT FOR COFFEE ROASTING + TEA BLENDING +. TESTING 
SAMPLES OF TEA AND COFFEE + ROASTING COCOA BEANS + MAKING PEANUT BUTTER 


Lith AVENUE AT 43rd STREET . NEW YORK 18, N. ¥. 
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Now more than ever 


it is time to save with 


PORTUGUESE WEST AFRICANS 


(ANGOLA) 


NOVO REDONDO © AMBOIM © LIBOLO © AMBRIZ * ENCOGE * CAZENGO 


THEY ARE SWEET 


and they will bring down 
the cost of your blends. 


The quality 
is inspected by 


JunTA DE Exportacko 00 Care Covoniat 


Head Office: 
Rua Augusta 27, Lisboa, Portugal 


Branches: Cabo.Verde @ S. Tomé @ Angola 
, 
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ow to turn BLACK PEPPER 


ore CO IbID 


Black Pepper... Norda’s Black Phoughtfully prepared from the 
Pepper. will help you turn yout very best East Indian pepper plants. 
products into gold. « ustomer’s cash Norda’s Black Pepper will give vour 
... beeause Nordas Oleo Resin specialties that spicy sharpness that 
Black Pepper is the seasoning that turns tasters into customers and cus- 
sells fine products. tomers into profits. 


Use Norda Black Pepper Resin and these other 


quality Oleo Resins in your fine products: 


Oleo Resin Capsicum N. F. (African) 
Extracted from Nigerian Peppers 

Oleo Resin Capsicum (Special Blend) 
A et en ere rear gr Superb in Bite and Color 

Oleo Resin Red Pepper (American Capsicum) 

vere oh ......... Mild in Bite, deep in Color 
Oleo Resin Ginger N. F. 
. Standard N. F. Grade 


Beautiful Bouquet 


Pure Jamaica Ginger 


aS IMA Bp dt a i Hpk ap i 


Standard 


An Extra Quality Product 
Oleo Resin Black Pepper 


1b Daienabichinied Tecrtatannlc i ined 


For products that sell, and sell again, 


whee 


remember the name... NORDA. 


Send for catalogue, prices, and full information 





about Norda Essential Oils, Aromatic Chemicals, 
and Flavor Bases . . . send for them today. 





Norda ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


601 West 26th Street, New York 1, N.Y 


CHICAGO - LOS ANGELES + ST. PAUL + MONTREAL + TORONTO + HAVANA 
MEXICO CITY + LONDON - PARIS 
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IMPORTERS -COFFEE 


ESTABLISHED 1914 


111 WALL ST. NEW YORK 











is preferred --because of its 


@ True Characteristics of Mild Coffee 
®@ Cultivation in High Altitudes 
@ Preparation by Best Known Methods 


Plas: Expert Care in Final Removal of Defects 


DEPARTMENT OF AGRICULTURE PORT AU PRINCE, HAITI 
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Mister Roaster! 





In these days of hot competition 
between coffees, a smart thing for 
ny roaster packaging In vacuum 
ans is to emphasize why 

Just the phrase ‘‘vacuum 
packed”? is not enough. Women 
need to be educated that vacuum 
packing in cans is the only method 


that protects flavor indefinitely 





Tell this to the thousands of 


Keep your flavor! c= 4 


Keep your customers! 
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housewives who read or hear your 


idvertising 


Use it as a plus argument for your 
brand in these days of high prices 
and shifting loyalties 

For FLAVOR is your coffee’s most 
precious attribute. And the way to 
guard your brand’s reputation is to 
pack it under vacuum in cans by 
Canco, the sure way to retain flavor. 


| 
| 


“ree 





Pack Your Coffee, Too, 


in Steepolatoz 
COFFEE BAGS used like 


TEA BAGS 


MAKE THE MUCH BIGGER PROFIT PER 
POUND that this method of packing gives you. Give 
consumers what surveys* prove they want—Steepolator 


Coffee Bags that are used just like tea bags. 


Steepolator Coffee Bags contain 100% pure ground 
coffee. They're the quick, convenient way to make rich, 
full bodied coffee right in the cup with the true flavor 


and aroma of pot-brewed coffee. 


VACUUM-PACKED Steepolator Coffee Bags are 


Surveys prove that over ° - +n 
the newest news in the consumer coffee field. Take ad- 


SO“ e of consumers want 
their favorite brand of coffee vantage of their acclaim by national magazine food 
packed this new, convenient . 5 aN ay : 
way. Copy of certified sur @ditors. Capitalize on the big advertising campaign 
veys available upon request. already under way in New England and soon expand- 
ing to make Steepolator Coffee Bags known to every 


housewife in the United States. 


TEST IT YOURSELF — 
GENEROUS FREE SAMPLE OFFER 


Prove to yourself, your customers, that coffee in Steepolator Bags is the 
new, smart way—the best way—to make coffee steeped to individual taste. Send 
us 5.6 pounds of your brand of coffee (whole bean roasted). 

We'll grind it and return it to you in 12 (1 case) vacuum- 

packed jars containing 20 Steepolator Bags each—no cost, 


of course. It’s “in the bag.” You'll like it! 


YOUR PRIVATE . 
LABEL GOES ON THIS JAR. 


iwal «) 1) i ? INC. 123 Newbury St., Boston 16, Mass. 
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YOURS for the asking 
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BOOKLI 
Wall Map 
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120 Wall 
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turers 
ing 
oncentrates and fi 


Bros., Inc., 76 Ninth Ave.. Nev 


10 REGIONAL ROASTING PLANT 
“The k onal 
Plant” title of a 
two-color 
Sons, Inc., 
New York 


Case for the 
is the new four-page 
folder Jabez Burns 
11th Avenue at d Stree 
18, N. Y he fol 415 
lecentral 
id describes the 
regional roasting plants 
up to meet different 
one-man-operated plant 
battery plant 


issued by 


cusses the advantages of plant 


the coffee field 
types of 


set 


zation in 
various 
which 
needs 
to the 
ll SEALING TEXTBOOK 

This little textbook on the sealing of cor 
rugated and solid fiber containers has four 
chapters: 1. Adhesives—Hand Sealing and 
Automatic Sealing; 2. Gummed Paper Tape 
3. Metal Stitches and Staples; 4. Metal 
Straps or Wire. The 36-page book is avail 
able free from the Robert Gair Co., In 
155 East 44th Street, New York 17, N. Y 


can be 
from the 


three-unit roaster 


2 FILLING AND PACKAGING MACHINERY 

For Silex ground and for pulverized 
coffee, also for whole bean and steel cu 
coffee. Filling machines, carton filling and 
sealing machines, bag and envelope fillers 
and sealers, Cellophane and pliofilm pack 
aging machines. Special bulletins for eact 
type of equipment. Stokes and Smith C 
Department S, Frankford, Philadelphia 
Pa 


13 COFFEE, TEA, TEA BALLS 
PACKAGING SERVICE 
Complete set of samples of stock tea 
balls and coffee sent request 
Label samples also available Specialists if 
Tea and Coffee Packaging. Rossotti Lithe 
graphing Co., Inc., North Bergen, N. J 


Cartons on 


14 RESTAURANT COFFEE SERVICE 

Illustrated, 46-page catalog gives 
plete specifications and prices on 
makers of all types for use in hotels 
restaurants. Parts and accessories also 
ly covered. Sieling Urn Bag Co., 927 W 
Huron St., Chicago 22, Il 
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coffee plans 
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San 


Open new 
General Foods 
of operations at 


beginning 
Leandre 

Coffee prices and consumption 
A study of consumer buying 
—after last fall's events 
Retail tea, coffee goal 

Wagon route convention spotlights 
need for public relations push 


Coffee trends 
Facts and figures for recent 
years from PACB's researchers 


NCA, PACB sever relations 
Packer tea advertising is up! 
It gained last year—vwill 
gain even more during 1950 


News of tea promotions 
Big turn to tea 
ea Association 


for convention at Greenbrier 


sets theme 


Canada’s iced tea drive 


London auctions by April, 1951 
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new plant, Homer Halbertson (left), night superintendent coffee samples (right) during opening celebration are, from left: 

new coffees. Checking the roasts (center) are Vern Dilling C. W. Lawson, plant manecer, Governor Earl Warren Harvey Soren- 

roasting department foreman, and Tim Gilmore. Looking at son, of United Grocers, and Clarence Francis, General Foods chair- 
man of the board 


Open new Maxwell House plant 


$y MARK M HALL, San Francisco Representctive 
Coffee and Tea Industries (Ihe Spice Mill) 
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Coffee prices — and consumption 


By DR. HERMAN G. JAMES, Director of Research 


National Transitads, Inc. 


after the big price jump the average monthly expenditure 


per family for all families was $1.82, and fo those buying 


regular cottee it was $2.25 


The accompanying chart tells the story of the effective com 


bination in this market of right pricing and transit advertising 
It is known as a three-months moving average chart For 


each month from January, 1948 through January, 1950, the 


points on the graph show the average tor the threc months 
of which the indicated month is the middle month The 


puipose of this device ts to level off the peaks and valleys as 
itire food shown from month to month and to indicate more clearly a 

LTcatel Philadelphia ontinuing trend 
National Transitads The February, May, August and November figures repre 
less than 6O difterent sent. of cours the average monthly figures for the first, 


ased in Novem second, third and fourth quarters of each year The solid 


ph shows the average amount spent per family 
ill families on regular coffee each month of the successive 


1ousewives panel oper line on the gr 
¢ month periods The amount in dollars is indicated 
on the right hand scale 
The first fact disclosed by the solid line ts the characteristi 


July and seasonal pictur The high months in dollar expenditure 
other nine te November, December and January, and the low months 
Jun July and Augus of each yeat 
fact shown | 
nditures climbed from the low in July, 1949 
1950 This January LOSO, figure 


months ot LD. en f January ind 


Regular Coffee Expenditures by Philadelphia Housewives 


Average Chart from De 1947 Feb. 1948 through Dec. 1949 


] 








| | | 
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan 
tha 59 








Average monthly expenditure for regular coffee (right hand ecale) 
Per cent of tot*sl dollar volume secured by low-priced brand of local chain (transit advertised) 
—--—--- Per cent of totel dollar volume secured by h‘! priced national brand (not transit advertised) 
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HOW DO YOU LIKE IT? 


You've seen and heard the Pan-American 
Coffee Bureau’s Coffee Campaign for 
Summer. So have millions of consumers. 


NANCY SASSER—AI| Summer in 62 
newspapers covering 61 markets: 
15,858,740 circulation. 








EDWIN C. HILL—Ali Summer in 141 
newspapers covering 122 markets: 
27,907,670 circulation. 


DO YOU LIKE IT? Has it helped you? 
We'd certainly appreciate your 
comments. They will be welcome 
and useful in the preparation of our 
Fall program for you. 








EDWIN C. HILL—ON RADIO—all 
summer on 91 stations in ‘‘The Human 
Side of The News”’ every Mon., Wed. 
and Fri. 


PAN-AMERICAN COFFEE BUREAU 


120 WALL STREET, NEW YORK 5, N. Y. 


BRAZIL ad COLOMBIA ° COSTA RICA ° CUBA DOMINICAN REPUBLIC 


EL SALVADOR ° GUATEMALA ° HONDURAS e MEXICO ° VENEZUELA 
COFFEE AND TEA INDUSTRIES 
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At the Detroit convention of the National Retail Tea and Coffee 
Merchants’ Association, retiring president Clarence A. Frankenberg 
(left) turns the gavel over to his successor, E. E. Ornstein, while 
newly elected first vice president John S. Creamer looks on. In the 
close-ups are (top) Robert F. Carey, the organization's counsel, and 
(below) L. H. Reese, a director. At the exhibits Harvey D. Mathieu 
(left. in picture of two men}, of the General Tea Co. Chicago, was 


the first customer of th nvention for Harry Taylor, of Studio Gir 
Shampoo, Glendale, Cali First arrivels at the final day's session 
were the smiling four at the right. From left: Max Armbruster, Rex 
Coffee & Tea Co., St. Louis; Otto H. Wolf, Wing Soap Co., Inc 
Racine, Wis., Harry R. Walchli, Walchli Mercantile Co., St. Louis 
and George P. Wasicek, Atlas Coffee Co., Mukwonago, Wis 


Retail tea, coffee men to drive 


for wider consumer acceptance 


By MARGARET CREAMER 


The home service indust: 1 er 1¢ need today 
a public relations program 1 a consumer under 
standing of this 93-year-old business 
ceptance of the route man A motion to set up a com 
mittee to work out such a program was voted unanimously 
at the 35th annual convention of the National Retail Tea 
and Coffee Merchants’ Association in Detroit 

About 400 members and associate members 
hand on the Statler Hotel for the wagon route conclave 
Products were exhibited in the hotel's grand ballroom by 
117 associate members. More would-be exhibitors were 
turned down for lack of Secretary-Manager Oliver 
J. Corbett reported 

New officers elected by the convention for the coming 
year are: E. E. Ornstein, Cook Coffee Co.. Cleveland, 
president; John S. Creamer, Trico, Inc., Birmingham, first 
VICE president W. A. Gerbosi, Jewel Tea Co., Barrington 
Illinois, second vice president. Mr. Corbett was reelected 
secretary manager 

Four new members of the board of directors are: Glenn 
Sandell, Latona Coffee Co., Burlington, Iowa; Clarence A 
Frankenberg, Imperial Tea Co., Harrisburg, Pennsylvania 
Melvin Markson, Jr., Federal Tea Co., Springfield, Massa 
chusetts; and Robert Monday The P. C. Monday Tea Co 
Milwaukee President Ornstein will announce his ex 
ecutive committee at a later date 

Harry Taylor of Studio Girl Shampoo, representing the 
associate members, gave a stimulating and well-organized 
program for sales promotion of individual companies 

If I were selected by you to do promotion I would 
plan a seven point program,” he said First, I would 


provide advance salesmen with written 
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say when soliciting a me! 1 this way we 
avoid Misrepresentatior 

Second, I would see that you became an active member 
of the chamber of commerce and of the better business 
bureau In this way, you could obtain better type of 
idvance salesman, and also you could win the support of 
both organizations for your business promotion 

Third, | would write a letter to the wite of every new 
route man within two weeks afte Lan em} loyment 
with the firm. I would make her understand the reason 
tor the long hours early in the jol I would stress the 
Opportunities which the job offers. I would make her a 
part of this new employment of her husband's 

Fourth, I would invest your money to promote that 
wite s good will I would send her a gift of the products 
tor her personal enjoyment It would be a five or ten 
dollars well spent 

Fifth, I would ask you to assign me to check the 
figures of route men. I would send him a personal letter 
every time he tops a previous week. And a complimentary 
letter when he begins to hit $450 to $475 regularly 

Sixth, I would send him a ter upon completion of 
each year of service; upon each year of accident-free driv 
ing; and on his birthday, a congratulatory card. I would 
let him know he ts working for a fine company. A com 
pany which appreciates his effort and which is interested 
in his family and his welfare His interest can’t grow 
unless the seeds are planted in his heart 


Seven, I would express lots of appreciation to the men 


and to their customers. I would bring up enthusiasm 
averages Stimulate a greater interest between the men 
and the management. A man must like his boss. But that 
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liking grows from the reflection of his boss liking him 
I would publicize good drivers and promoters of their 
own routes. I would praise then I would honor them, 
their work and my product. 

Mr 


members 


Taylor expressed the appreciation the associate 
felt the the 


convention, and complimented the members as being the 


for Opportunity to participate in 
grandest group in the world with whom to do business 
Group discussions were directed by the retiring presi 


These sessions were exceptionally well at 


dent, Clarence A. Frankenberg, E Ornstein and John 


S. Creamer 
tended and lively. 
Reports by the group leaders indicated that most mem 
bers were uncomfortably aware of the publicity trend di 
} aye 
I he i 


to get new customers and to maintain the present customer 


dected against door-to-door selling sroblem of how 
list brought forth a number of constructive suggestions 
from each group 

Mr 


party plan, using both men and women; 


From Ornstein's group came suggestions for (1) 
2) a gift plus a 
premium to a present customer recommending anew cus 
} (3) 


t 
soliciting by telephone, where the right solicitor with the 


tomer, who also would receive a gift plus a premium; 


right voice is available. However, this group still believed 
that the advance solicitor, the good old-fashioned method, 
was still the best and most effective 

Mr. Frankenberg reported that a route company had in 
some communities used television effectively for public 


relations or for institutional advertising. This group also 


+ 
I 


discussed at length the advisability of stressing the prem 


ium rather than the product when soliciting 


The consensus of opinion was that the wrong presenta 


tion leads to loss of the customer when the premium ts 
t | 


When the } 
an extra, the 


t 
sented 


aid roduc 


as Cl 
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the 
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Vice preside nt 
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definite 


AUGUST, 1950 


Oliver J. Corbett, secretary-man- 
ager of the National Retai! Tea 
and Coffee Merchants’ Associa- 
tion, who took ill suddenly and 
had to be hospitalized during the 
convention — which he had in- 
defatigably helped nurse to suc- 
cess. Members were relieved 
when informed he was resting 
comfortably, despite high temper- 
ature. 


This group, too, studied the problem of failure to win 
universal consumer acceptance of direct distribution and 
suggested a cooperative plan by the association to acquaint 
consumers with the advantages of home service 

The group directed by Mr. Creamer came up with a plan 
ot 
films paid for by the association and distributed free to 
In 


line with this, a representative from a national slide film 


to combat this negative trend in the trade a series 


local organizations for presentation to their groups 


company gave a short talk on how and why this method 
could be used to advantage 
This group also suggested more basic reporting in the 


organization magazine; a code of ethics for the home 


service association; a change in the workmen's compensa 
effect 
and 


tion now in They proposed that free coffee to 


to 
year, and only to churches and P.T.A.'s 


local clubs groups be limited two donations a 


All groups agreed basically that the present and most 


demanding problem of the association is for a plan of 


constructive public relations to combat the trend against 
} 
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C ? a a Atwood Coffee sponsors special 
19,612,100 bags of cottec Aquatennial "celebrities" show 


imported into U.S. 


during 1949-50 crop year 
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iligher coffee prices mean more U.S. exports 
A Co 


Colombia 
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Arnholz Coffee to build new warehouse e€ assured th eeting that all the extra dollar ex 
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Estimated World Imports 


GIMERS 0.0 0 


Coffee 


Now that there are no longer any reserve coffee stocks of 
importance in producing countries, and supplies are in a 
current position, the coffee market can be expected to be 
influenced by crop news from the major producers. 

This factor is underlined by the Pan-American Coffee 
Bureau in a worldwide examination of coffee's position, 
summarized as PACB’s ‘Coffee Statistics——Release No. 13.’ 

Total world coffee imports registered during 1949 appear 
to have set a record, and were larger than those of 1948 by 
1,857,119 bags, according to PACB 


Europe gained 


Europe showed the largest gain, 1,140,535 bags, increas 
ing its share of the world total from 22.8 per cent to 25.1 pet 
cent. The United States, on the other hand, while registering 
a substantial increase, 1,136,301 bags, still managed to show 
a very slight decrease, from 66.4 per cent in 1948 to 66.1 per 
cent in 1949, in its proportion of world imports. France 
was primarily responsible for the large increase in European 
imports, augmenting its imports by 880,478 bags or 74.3 per 
cent 

On the losing side, Argentina is prominent, showing a 
decrease of 396,586 bags, followed by Great Britain (141 
853 bags), Switzerland (117,770 bags) and Algeria (102 
848 bags), among the most important 

Since crop years run from July Ist, to June 30th, while 
imy 
assumed that the production that takes place during any 


orts are calculated on a calendar year basis, it ci 


crop year ts imported in the calendar year starting at the 
middle of that crop year 


Thus, it can be said that the crop gathered during 1947 
was imported in 1948, and that the crop of 1948-49 
to consuming countries during 1949 Ot course 
between production and imports was made up by the 
stocks held mainly in Brazil 


ro} 
isi 
is insuthcient to fill world requirements during 1950, if these 


are based on the import records of 1948 and 1949. A 


It appears quite obvious, therefore, that the 1949-50 


world consumption at anywhere near that rate could only be 
maintained by making use of whatever stocks are on hand 
n consuming countries, plus some forward borrowing of a 


portion of the next croy 
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It stands to reason, then, that from the consumers point 
of view, and until the producing countries are able to catch 
up with the demand, the next few crop years will assume an 
individual significance. 

Coffee entered into this country during 1949 in greater 
quantities than ever before, and in reaching the total of 
22,105,324 bags, surpassed 1948, the previous record year, 
by 1,136,301 bags 

The lion's share of the increase was taken by imports trom 
Brazil, 12,763,683 bags, larger than the 1948 record by 
1,195,866 bags. Other countries also registering substantial 
increases were Mexico (287,429 bags), El Salvador (211, 
180 bags), Haiti (72,620 bags) and Guatemala (68,090 
bags) 

A number of producing countries suffered decreases, and 
the most important of these were Colombia (368,573 bags) 
Venezuela (201,496 bags), Costa Rica (119,204 bags) and 
Nicaragua (118,849 bags) 

On a principal-import-source basis, with the exception of 
Colombia, all showed increases in 1949 over 1948 ranging 
from 6.7 per cent, to 15.6 per cent 

Taken as a whole for the 14 producing countries of Latin 
America, there isn't any question but that 1949 represented a 
banner year for coffee exports. Not only were the coffec 


shipment figures the highest on record but the value of such 


exports was also the highest ever re 


Effect on purchases 


The benefits resulting from such a banner year have not 


been limited to the Latin-American producers only. On the 
contrary, almost all of these countries, who sin the wat 
had become substantial debtors to the U.S. exporters, have 
been able to reduce greatly or completely incel such debts 
Even more, since good prices for their coffees are in pros 
pect, these countries will be able and are already planning 
to expand greatly their purchases in the United States, which 
they had had to curtail because of a scarcity of dollars. Thus 
the economic importance of coffee, not only to Latin-America 
as its producer but also to the United States as the greatest 


is force 


Coffee exports from Latin America in 1949 re: 


new record total of 29,651,758 bags and surpasses 


*: 


see see EFDA a ches ei AAP Ane GNA S82 





figure by 2,145,172 bags the correspond 
ing totals were $1,043,166,000 and $182,997,000 respective- 
ly 

The again Brazil, 
which shippe d 19,368,468 bags during 1949, an increase of 
1,876,155 bags over 1948 
Mexico 
Haiti 


On a value basis, 


largest increase Was once shown by 
Other countries also registering 
(293,410 bags), El 
(171,421 


large gains were Salvador 
(284,050 bags), 
(113,613 bags) 


Of the countries that suffered a volume loss, the 


bags) and Guatemala 
outstand 
ing ones were Venezuela (232,942 bags), Colombia (177, 
882 bays), Nicaragua (127,480 bags) and Costa Rica (111, 
391 bags). With the exception of Colombia, these decreases 
in export volume were due to smaller crops. Dollarwise, 


the picture was more favorable, and because of better prices 
only three countries showed decreases 


ind Costa Rica 


Venezuela, Nicaragua 


Other markets 
The 


The 


dislocation of the 


great majority of destinations showed increases 


recovery of those markets from the 


War ts quite apparent and in comparison with 1948 exports 
I] United States, 


to all countries, excluding the registered an 


overall vain of 1,523,565 bags Exports ot 8,451 72 bags 


tO all 


lestinations ©x« pting 


fifth mark of 


the United States places such 


markets at the four their prewar average of 


10,388,000 bags, established during the three year period of 


1946-48 


the yvrowing Importance that 


Latin-American cotfees, absorbing 


first time sin the war 


more 


total port 


St. Paul families like two-pound coffee, 
prefer buying packaged tea to tea bags 


One out of every four St. Paul, Minnesota, families are 
real coffee drinks. They serve it at every meal. About 32 
per cent serve it morning and evening, another 32 per cent 
serve it morning only, 7 per cent morning and noon and 4 
per cent at other times. 

These facts are from the 1950 St. Paul Dispatch-Pioneer 
Press consumer analysis of the St. Paul market, a research 
report published annually by these newspapers. The study 
covers 150 product classifications, including tea. 

When buying coffee the majority of families, 62 per cent, 
prefer to buy it in the two pound container, 34 per cent, the 
one pound container, and 4 per cent three pound container 

The leading brand, Hills Bros., has a family preference of 
approximately a third of the market, with a distribution in all 
the chain stores and 90 per cent of the independent stores 

In the related classifications, instant or soluble coffee is 
bought by 9 per cent of the families, whereas de-caffeinated 
cotfee buyers comprise 4 per cent of the market 

Pac kaged tea 1s purchased by 61 per cent of the families, 
with Lipton’s far and away the leading brand, followed by 
Tender Leaf, Salada and Fairway 

Tea bags are used by 56 per cent of the families, with the 


brands in about the same relative position as for packaged tea 


Fire hits Van Rooy Coffee plant 
Van Rooy 


$50,000 


Fire of undetermined origin broke out tn the 
Cottee Co 


damayve betore fire 


Cleveland, early last month, causing 


men could bring it under control 





WHEN YOU BUY MOORSPEED ROLLS 
YOU RECEIVE QUALITY PLUS 


1—MOORSPEED ROLLS hove heavy duty spherical 
ROLLER BEARINGS 

2—MOORSPEED ROLLS are made with highest qual- 
ity extra chill IRON ROLLS 

3—MOORSPEED ROLLS 
form corrugations 

4—MOORSPEED ROLLS are equipped with 
duty cast BEARING MOUNTS 

MOORSPEED ROLLS 

son f 


tested y me the 


have accurate perfect 


heavy 


have been cesstuly 
argest mills in the 
yntry. Our 


ROLLING 
CRUSHING 


machining rolls for 
GRINDING 


vast exper 


specialty 
FLAKING 
CRIMPING 


machine shops of ur 


The 
and ige company 
9 able to meet any pr 


have r engineering 


»blem you may 


maintenance 


REPRESENTATIVES 
1015 S.E. Stark St., Portland 
Wks., 232 Lu S+ 
1205 


Ore 
Salt Lake 
Lindale Ave., Drexel Hil 


ating 


rug 
& Son 





MOORE pry 


FOOT OF ADELINE STREET 


WRITE TODAY FOR BULLETIN (ROSM) 
AND A SAMPLE OF BARLEY ROLLED 
THROUGH MOORSPEED ROLLS 





DOCK COMPANY 


OAKLAND 4, CALIFORNIA 
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|) 
trends . . 7 offers... products ass news 
W ebb promotes coffee 
with dispenser that 
attaches to pound can 


A new coffee dispensing device, which is attached to the 
coffee can by the housewife, is being used as a premium by 
the Thomas J. Webb Co., Chicago roasters 

The dispenser, available in three colors—red, yellow and 
transparent amber—is made by Serva-Matic Industries, Inc., 
Chicago, which suggests the item for use as a self-liquidating 
premium 

The dispenser has a knob which is given a half-turn by 
the housewife to release one tablespoon of coffee 

The device was offered by Webb for 35 cents with a pur 
chase of its coffee 

Offers 


Bliss Coffee: This brand has been promoted with the 
otfer of a cameo brooch for 25 cents and the metal strip from 
a can of the coffee 

Everfresh Tea: A combination offer was featured re 
cently to boost Everfresh Tea. An iced tea set and a box of 


SO tea bags were offered for $1.09 


Products 


Home and Travel Aids: An outstanding, nationally ad 


} 


vertised series of home and travel aid items is now available 


{ coffee distributors and to wagon route operators 
premiums. Made by The Hobar Co., New York 
items are home aids, closet accessories and travel 
ll ot them fast-selling quality produc ts 

t the items, available in a de luxe lin 


priced line, i 


t 


The Hobar skirt rack, built th a new and patented anti 
t pe arly clips to hold the 


feature, has six } 
and uncreased | e closet, and a swivel hook 
easily for traveling The frame ts rust proof 
Hobar slack rack, with smart, black plasti clips on a 
metal frame, 1 real asset for making the closet at 
nd arranging the wardrobe neatl It holds six pairs 
or trousers straight trom the cuff—with no cuff 
Made with a new sliding “V" construction, this 


is two swivel vat slid rt for « selection 


Hobar folding blous rack ilw, i popular item 
i new feature—it folds to half its size, making it a 
ghly convenient travel aid ‘he si e-swinging arms 


have plastic-tipped ends and Ided protection, there is 


the horizontal positie n 
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COMPANHIA 


BRASILEIRA 


DE CAFE 


DEPENDABLE COFFEE SHIPPERS 
from 


SANTOS and Rio 


EASTERN REPRESENTATIVES: 


Fairchild & Bolte 


NEW YORK 














What price Quality? 


In contrast to advancing 
prices on almost all foods 
to say nothing of coffee 
Muller’s chicory has not 1n- 
creased in cost. More than 
ever it offers American roast- 
ers the opportunity to im- 
prove their blends and main- 
tain a price that will attract 
rather than drive away cus- 
tomers. Muller’s chicory is 
prepared the way you and 


your customers like. 


E. B. MULLER & CO. 


165-167 Hudson St 613-615 South Peters St 
New York New Orleans, La 
Factories in Michigan 









































HARD & RAND 


INCORPORATED 


Established 1875 


Importers 


of 


Green Coffees 


107 WALL STREET 
NEW YORK 


Offices and Agents in Principal 
Countries of Production 
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developments among public feeding outlets 


Says response to “Johnny-on-the-Spot” urn is good 


ial response to the new Johnny on-the Spot 
a backlog of ord 


of the T ricolator Ci 


otfee-making urn has resulted in 


j t 


] 
pre sracnt 


ording to Clancy Isaa 
Since the Johnny-on-the 
was put on the market in 

Mr. Isaa We 

g out the urns 

the rate of 500 a month 


Now our 


rcas¢ produc t1i0n 


problem is to 
At the mo 


ment, we cannot promise de 


livery earlier than four to six 
weeks 

The only portable urn on 

the market which performs the 

rewing cottcc 

‘ Johnny-on-the-Spot 


the new Tricolator Johnny-on 


the-Spot is said to make 60 cups and to use about 20 per 


ent less coffee! It was designed by Cushing & Nevill 


(creators of the Tricolator home cotfee-maker) and features 


a Tuttle & Kift unit which is easy to clean and 1s guaranteed 


A red light signals boiling water, a white light signals 


otfee at proper drinking temperature, a vlass tube indicates 


ottce level 
Spot weighs less thi 5 pounds and 


igs into any AC or D¢ 


outlet An added con 
e 1s the tact that it boils its own water 


which elim 


the annoyance sferring water while it 1s more 


than 180 degrees Fahrenheit 
Johnny-on-the Spot retails for $69.95, as 
$82 tor the previous model It is four inches shorter 
holds a halt gallon mor In addition, the tau 
nches higher than heretofore for greater 
Obviously said Mr. Isaac, 


crying need of the industry. We are now making plans 


CONVEnNICHce 
the Johnny-on-the-Spot fills 
to produce a larger model in the fall 


Tricolator principle of triple 


This, too, Wiil use the 
filtering for maximum flavor 
extraction and minimum acid content 
colator introduced filter papers tor consumer 
id two years later the firm produced its first 
waking urn The owners of the firm marketed the 
lrip grind coffee in 1905, and for many years Trico 
wer sed exclusively on all Cunard st 
Fred Ha vey restaurants 
h 1948, and 


months 


New Vaculator warmer range speeds service 


wo-burner Vaculator 
Hill-Shaw ». to spe 
perators of such warming ranges 
ongestion which occurs wher 
ined only at the point of brewing 


advantage 1s t pre Ip Service by saving 
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resses and countermen the many extra steps from tables or 
ends of counters to the brewing center 

Because coffee is easily poured from glass containers al 
most at the point of service, coffee spillage is reduced, mak 
ing for more attractive service and less waste 

This Vaculator unit has a lustrous stainless steel body 


If you want a real 


stainless steel cover plates over the elements; and separate 


on-off switches for each burner. The range maintains cot uniform and strictly 


fee at the proper serving temperature and can be plugged into 


any convenient electrical outlet soft coffee, good 


Williamson says coffee supplies are ample, Cup, please ask for 
warns public against dangers of hoarding om . 
W. F. Williamson, executive vice president of the Nation otters trom 


al Coffee Association, told the press last month thai ther 
are amp SUP} lies of coffee tor everyone 


Even if hoarding should dev lop ona large scale he said 


coffee would still be available for the more sensible consumer Gabriel de Paula & Cia 
; anes: - 


who bought his normal requirements as need 


the shortage scare last year, adequa rops hav Limitada 
all | { 


is very good, he declared Othcial reports 


that Brazil alone has now harvested and 


yoduCcIN ountries and the outlook 
A reliable shipper of Santos coffees 


10,000,000 bags of coffee and for th 


] } ! | , 
ould ship nearly double th 


ite breaking six months of 1 : P. O. BOX 271 S A N T O S Cable: GABPAUI 


the movement of cofte 


Serving the Coffee Trade since 1927 











MAXWELL HO 


BOUGHT AND ENJOYED 


BY MORE PEOPLE THAN 


ANY OTHER BRAND OF 


COFFEE AT ANY PRICE 


MEMBER OF 
% -| 
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Williamson 


East should ha { tfect on fee supplies } 
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n th Th , 
rea im question produce ( tt ce 1 pointed out ind : 
whatever develops, shipping to th nited States from Latur v7, the A 
(44 a 
2! 


America 1s adequate 
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NCA, PACEB sever relations: 
move brings to end working 
agreement on coffee promotion 


2 )) The working agreement on coffee promotion between the 
‘* National Coffee Association and the Pan-American Coffee 
een oO ees 


Bureau, announced at the NCA convention last December 


MIA 
IL 


a! 


IU 


= ind confirmed in February, has come apart at the seams 

Relations between the two groups have been severed 

GENERAL BROKERS The open break came after the executive committee of 

PACB voted to dissolve the Coffee Advertising Council. 

SPOTS Brazil's Theophilo de Andrade, PACB president, pointed 

out that action had been taken under the authority of a reso 

lution adopted at a meeting of the Bureau's directors on 
April 28th 

He said it was regrettable that NCA had interpreted the 


action as a break in relations He declared he was interested 


SHIPMENTS 


F. 0. B.’s only in development of the coffee market in this cour 
and that he welcomed cordial, cooperative relations toward 


this end with all coffee associations here, national and 


INA 


) 
t 


gional 


\ NCA board acts 
RCWILD & BOI es... ee 


in a resolution that it ‘views with 


aaa 
emcee: 


78 Front Street isual concern the decision of the executive committe 
NEW YORK the Pan-American Coffee Bureau to continue the coffe 
motional program as an independent activity 
NCA cabled t resolution to member countries and s 


rgently desirable’ to call an immediat 


NUL 


to re-examine the whole problem 
De Armond, NCA president 


uest was that the promotior 
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reaching an area where partial reductions hours. The coffee, to be used at 
prevail, must boil again to eliminate heat dedication banquet, bore the legen 
Says public takes to Filtron or until equilibrium is reached “A&P 8 O'Clock Coffee.” The bag 
cold water coffee extractor “Equilibrium is not established finally was flown from Brazil via Pan-Amet 
until it emerges into. the ican Airways and Eastern Airlines 
beverage Coffee Slim: As part of a radically 


the area in which is was under the in pound bag of green coffee was flown 
rewing fluence of atmospheric pressures, and from Rio in the record time ot 2 


Public response to the Filtron cold n the water 


water coffee extractor has been good, ac lower decanter The coffee 
ps 
cording to Helmco-Lacy hicage th ng the cartridge looks like new diet plan, Look magazine recentl 
ge ‘ 
the fineness h recommended “coffee shim l 


manutacturers am, Maimiyvy Hbecause 


t use skim milk wit! 


The unit was sold before World War ‘ < he flow of steam vapor and tf, you 
hrough Marshall Field & | I | coffee concentrate, soluble cotte: 


Coffex, but it concentrated hon 


under the name 
by mends it tort 
troduced again in mid-1949, the ext black 
been sold for test pur ois Three-quarters of One Cent: [hat's 
lana, Michigan and Wisconsi Friendship Airport: When Friend w much electricity you use make 


sume accepta! 1 itistactor nay nterna al Airport) was ly eight glasses of iced coffee im an elec 


war producti 


ldered aside | 


in. Baltimore recently, a 13 offee maker 


Claims new coffee making method 


This one-floor installotion includes a No. 666 Gump Coffee Granulizer, No. Al Edtbauer-Duplex Power 
Feed Net Weigher, Two ideal Bucket Elevators and a whole bean Coffee Blender. By including a two-woy 
valve, one Elevator handles whole bean coffee to either the Blender or the Gump Granulizer 


This Ideal One-Floor Plant Keeps Quality Up, 
Production on Schedule and COSTS DOWN! 


ERE is a practical one-floor Coffee Granulizing and Packaging Plant! 
It’s especially suitable for the roaster requiring from 400 to 800 pounds 
of packaged coffee per hour. Although it occupies little floor space, this 
plant permits the smaller roaster to produce all accepted commercial siz« 
f ultra-fine” for glass coffee brewers up to the coarsest 


grinds ranging from 
“steel-cut”. And grinds are kept to specified formula consistently and uni 
formly. Economical, convenient and highly practical, Gump plants of this 
type can help you keep quality up, costs down, and production right on 
schedule. Send for complete information. No cost or obligation is involved. 


B.F. Gump Co. 


Engineers and Manytécterors: Since 1872 
1312 SOUTH CICERO AVENUE, CHICAGO 50, ILLINOIS 


MAKERS OF: Gump Coffee Granulizers * Edtbaver-Duplex and Bar-Nun ‘' Auto-Check’’ 
Net Weighers * Bar-Nun Bag Feeders * Ideal Green Coffee Cleaners * Draver Continuous 
Coffee Blending Systems * Magnetic Separators * Elevating and Conveying Equipment.* 
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SILVER was. GRACE LINE scien 


& Serves the Coffee Trade 
with 


J & V A P A Cc I F i Cc A Fast, Modern Fleet of American-Flag 


L ‘ kK E S Freight and Passenger Vessels on Regular Itinerary 
from the Coffee Ports of 


COLOMBIA 
FAST — REGULAR — MONTHLY SAILINGS VENEZUELA 


with modern cargo vessels offering limited 


BRAZIL to U.S. and CANADIAN PACIFIC COAST PORTS 





and West Coast of 


CENTRAL AMERICA 
to 
NEW YORK LOS ANGELES 
JACKSONVILLE SAN FRANCISCO 


Kerr Steamship Company, Inc. Java Pacific Line, Inc BOSTON SEATTLE 
7 | ghee BALTIMORE VANCOUVER, B. C. 


passenger accommodation and refrigerated space. 


Kerr Steamship Company Inc Strachan Shipping Company 


Kerr Steamship Company, Inc Transpacific Transportation Co | -2 
=> 


Agencia de Vapores Grieg S.A Agencia de la 


Linea Rotterdam Sud America 10 Hanover Square, New York 5, N. Y., Tel.: Digby 4-6000 


Agents and Offices in All Principal Cities 











Bringing North and South 


America nearer each other 


, ae LLOYD BRASILEIRO 
gue * *oneeaiem 


makes the Good Neighbor 
a Close Neighbor. 


Ge 


THE BETTER TO SERVE YOU . . 


Equipped with Cargocaire and averaging 17 knots speed, the great new ships 
of the LOIDE FLEET can assure speedy, dependable shipments of coffee. 


— > Lloyd 
NEW ORLEANS BRASILEIRO 


305 Board of Trade Bldg. named ania. 


American Line J ervice 1 rincipal Brazilian coffee ports to New York and 
th fa s (a I fer t Philadelphia, Baltimore, Norfolk, Jacksonville and Houston. 
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Ship 5a ilings 


A SUMMARY OF INWARD -BOUND SCHEDULES ON THE COFFEE AND TEA BERTHS 


fol-Int—-Holland-Interamer 1 Abbreviations for ports 
FC—LF.C. Line Ba —Baltimore 
} B 


ine 


Abbreviations for lines 


SAILS 


ACAJUTLA 


AMAPALA 


8 1l Ma 


ANGRA DOS 


BAHIA 


BARRANQUILL 


CORINTO 


Manaqu 


CRISTOBAL 
815 Cape Cmbrind 
Levers Bend 
BARRIOS Se errs 
8/2 A Steamer 
Inger Sko UF nuit l 8/2 Mayar 
A Steame UF ruit 2¢ 1 Luisa 
Marna UF ruit <6 ( Isabe 
Adm Fraser UFruit 08 27 /17 ‘Maria 
Avenir UFruit Barbara 
Cecilia 
BUENAVENTURA a 
] Luisa 
8 16 Marna Dan Wst Cst 3 2 a8 2 ll /2 Isabei 
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Coffee 
Cargoes 


are in experienced hands 
all the way through 


‘Pacific-Argentine-Brazil Line provides 


Fast transit time on modern C-3 ships. e Most 


up-to-date loading and handling equipment and 
Direct service from Brazil ports to 


Offices 


know how.” e 


Pacific coast coffee centers. e¢ in principal 


ports for prompt information and service 


POPE & TALBOT 


LINES saci 


Pacific - Argentine - 
Brazil Line Inc. 
Pope & Talbot, 
Inc. Agents 


Al 


Executive offices — 320 California St., San Francisco 4 


Infor nanen NS 
NEW orLe st 


washinN 


sling 


youls 
GTON 


For ™# 


new YORK 
cHic AGO 


SAILS SHIP 


LINE 


DAR es SALAAM 


8/25 
10/9 


Afr Moon 
Afr Crescent 


Afr Lightning 
Kendall Fish 
Afr Planet 
Afr Moon 
Afr Extrorse 
Afr Crescent 


GUAYAQUIL 


8 13 Marna Dan 
8/17 Laura Dan 
8 29° Kamma Dan 
Laila Dan 
Isabel 
Maria 
Barbara 
Cecilia 
Margarita 
Luisa 

Isabel 


ILHEUS 


§ 10 Haiti 
8 25 Domingos 
7 10 Guatemala 


7 25 Honduras 


LA GUAIRA 


Rgnhidsholr 
y 11 Askot 


8 12 


LA 


Manaqu 


LA UNION 
2 13 Manaqu 
LIMON 


Cape An 


Mayar 


LOBITO 


De 


Farrell 
Farrel! 


Farrell 
Lykes 

Farrel! 
Farrell 
Farrell 
Farrell 


Wst Cst 
Wst Cst 
Wst Cst 
Wst Cst 
Grace 
Grace 
Grace 
Grace 
Grace 
Grace 


A 


Swed- An 
Swed - Ar 


LIBERTAD 


UF 


NY9 29 
NY11 10 


NY8 8 

CC Ga 
NY9 23 
NY9 29 
NY10 1 
NY11 10 


NY8 24 
NO8 28 
NY9 10 
N09 21 
NY10 16 
NY10 23 
NY10 30 
NY11 6 
NY11 13 
NY11 20 
NY11 27 


LOURENCO MARQUES 


Afr Entrorse 


MARACAIBO 
Ror 


A + 
Ask 


Farre 
Farre 


Farre 


NY9 2 
NY1 
NY1] 


COFFEE 


Pal0 1 
Pall 13 


Bal0/3 
Ball 


Pa 9 
Ho NO 
Pa9 26 
Palod 1 
Palo0 4 
Pall 13 


Ba9 11 


Ba9 28 
Bal0 3 
Bal0 6 

Ball 


Pa& 27 
Ba9 2 

Pad 13 
Ho9 25 


Ba8 
Mo9 4 
Ba9 14 


Ga9 


29 


26 


AND 


15 


15 





SAILS SHIP 


MATADI 


8/16 Triton Am-WAfr NY9/15 

8/17 Del Sol Delta N09/16 

8 Temeraire Am-WAfr NY9/15-30 

9 Afr Glade Farrell NY10/9 Pal0 11 

9 Dei Oro Deita N010/7 

9 Ferniand Am-WaAfr NY10/15 

9 Templar Am-WAfr NY10/15/31 

9/28 Del Rio Delta NO10/28 

10/1 = Afr Grove Farrell NY11/5 Pall 7 Nfll 9 
10/29 Afr Glen Farrel! NY12/4 


MOMBASA 


8 20 Afr Moon Farrell NY9 29 Palod 1 
8/26 Kettering Robin NY 

9/17 Wentley Robin NY 

10/2 Afr Crescent Farrell NY11/10 


PARANAGUA 


Del Aires Delta NOS 3 

Radja JavPac LAS 10 14 20 Sel0 3 
Mormachawk Mormac Ba9 2 4 097 Pad S 
Mormacguif Mormac NY9/19 22 a Ba9 28 
Del Viento Delta N09 18 

Mormacstar Mormac NY9/15 D 3 §©Ba9 20 Pad 22 
Bowmonte IFC NY9 16 

Dei Alba Delta N010/1 

Utrecht JawPac LA10/10 

9 Del Campo Delta N010 16 

10/10 Silverwainut Silver LA11 10 

11,10 Limburg JavPav LA12 10 


CO Oo HOO om 


PUERTO CABELLO 


Rgnhidsholm Swed-Am Mi9/19 
Askot Swed-Am MI10 10 


de JANEIRO 
Forester PAB 
Del Aires Delta 
Mormachawk Mormac 
Venezuela Lioyd 
Radja JavPac 
Del Valle Delta 
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WEST 
COAST 
LINE 


offers a fast fortnightly 


freight service 


between 
GUAYAQUIL 
ECUADOR 
BUENAVENTURA 
COLOMBIA 


NEW YORK 
PHILADELPHIA 
BALTIMORE 


New York Discharging Berth 
Pier 4 New York Docks 
MAin 5-5183 


WEST COAST LINE, INC., AGENTS 


67 Broad Street, New York 4, N. Y. 
WHitehall 3-9600 


PHILADELPHIA 


B. H. SOBELMAN & CO. 
BOURSE BUILDING 
Lombard 0331 


BALTIMORE 
STOCKARD & CO. 
225 E. REDWOOD ST. 
Saratoga 2607 


spect tea ay 8 A Baers NI 








etter 








YES, they know us well 


With these dock crews... with the warehouse men and agents . . . with 
the tasters and brokers... throughout the great coffee industry of Brazil the 
name of Moore-McCormack is as familiar as coffee itself. Hardly a day goes 


by that doesn’t find a Moore-McCormack ship loading at the Santos docks. 


Coffee is important to Moore-McCormack Lines. The great passenger 
ships of the Good Neighbor Fleet... our big super-speed C-3 cargo liners 
. our modern freighters . .. all share in the responsibility of keeping coffee 


moving to meet the demands of the North American market. 


We have spared no effort to maintain efficient and dependable service; 


we shall continue to devote our energies to the maintenance of such service. 


e. 
MOORE-McCORMACK 


5 Broadway LUE New York 4 


Offices in principal cities of the world 
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SAILS SHIP LINE 


SANTOS (Continued) 


Del Norte Delta N09, 19 

dytte Skou Sprague NY9/29 Bol02 Pal0 4 Bal0 6 Nfl0/7 
Abbedyk Hol-Int NY9 28 Bo9 30 HR10 4 Bal0 5 Pal 6 
Del Alba Delta NO10 1 Hold 6 

Nicaragua Lloyd N010 4. Hold 8 

Utrecht JavPac LA10 SF10 14 Pol? 20 Sell 3 Vall 8 
Del Sud Delta N010 

Honduras Lloyd NY10 

Del campo Della NOLO 1 REGULAR DIRECT SERVICE 
Del Mar Delta N010 17 
Silverwal. ut Silver LAL] 11.20 Sel2 3 Val2.8 

Rio- Plata ArgState NY11 FOR COFFEE SHIPPERS 
Limburg Silver LA12 12/14 Pol2 20 Sel 3 Val 8 
Rio- Plata ArgState NY12 FROM 


= La Guaira, Puerto Cabello, Maracaibo, 
hiniiaieaabi Barranquilla, Vera Cruz 


8/10 Arendsdyk Hol-Int NYS 24 BoS 26 HR& 30 Bo& 31 Pad 1 
3:19 Det Aires Delta NO10,3 Hold 8 TO 

22 Venezuela Lioyd N09'5 Ho9 & 
$28 = Alwaki Hol-Int NY9/11 Bo9 13 HRO 16 Ba9 19 Pad 20 U.S. Atlantic Ports, 


2 Del Viento Delta N09,18 Ho9 23 * 
14 Abbedyk Hol-Int NY9/28 Bo9 30 HR10 4 Bal0 5 Pal0 6 St. John, Halifax, Montreal, 


16 ~——Del_. Alba Deita N010/1 4Hol0 6 ° : 
22. Nicaragua Lloyd ~=sNO10/4._-H0l0/8 Cleveland, Toledo, Detroit, Chicago 
9 30 Del Campo Delta N010/16 Hol0 21 


TEA BERTHS Agents in All Principal Ports 


veep SWEDISH AMERICAN LINE 
8,20 City-Durham €Ell-Buck Ha9 21 Bo9 25 NY9 26 Pa9 29 Ba9 30 Nf10/2 
23. Mahseer Cunard Bo NY Pa Ba Nf 17 State Street New York 4, N. ) - 
97 City-Swnsea Ell-Buck Bold 8 NY10 10 Pal0 14 Nfl0 14 Bal0 17 
20 Drente JavPac LA11/17 SF11/21 Noll 27 Sell 30 Val2 2 1255 Phillips Square Montreal 2, P.Q. 








COLOMBO 
19 Drente JavPac LAl1 17 SF11 21 Poll 27 Sell 30 Bal2 2 
20 = =City-Durham Ell-Buck Ha9/21 Bo9 25 NY9 26 Pa9 29 Bad 30 Nf10/2 
7 City-Swnsea Eli-Buck BolO’'8 NY10 10 Pal0 13 Nfl0 14 Bal0/17 
20 Stiverash Silver LA1l0 28 SF11/1 Poll 7 Sell 11 Vall/14 


HONG KONG 

8 12 Geo. Leknbch PacFar SF8 28 LA8& 30 
13 Flying Dragon PacFar SF8/29 LAS 31 
22 Contest PacFar SF9 7 LAOS 
25 _~—s~ Pacific Bear PacFar SF9 13 LAD 15 


KOBE 


8 16 Geo. Leknbch = PacFar 
8 23  Phippne Bear PacFar 
§ 30 Pacific Bear PacFar 


TANGA eguiar dependable service to 
if 


8/21 Afr. Moon NY9. 29 Pal0 RLEANS 
103. Afr Crescent NY11 10 Pall 1 5 NEW YORK, NEW 0 
rts 
and other U. S. Po 

YOKOHAMA 

J.-L. Lekmbch PacFar SF&8 23 LA& 25 4 New York: : 

Contest PacFar SF9 7 LA99 : North River 

Mat. Leknbch PacFar SF9°5  LAQ/7 Pier 3, 

Phippne Bear PacFar SF9/11 LAQ 13 New Orleans: 

Pacific Bear PacFar SF9 13 LAQ 15 321 St. Charles St. 


Accepts freight for Atlantic and Gulf ports with transshipment at Cristobal. C. Z 
Accepts freight for New York, with transshipment at Cristobal. C. Z 


Coffee is key to dollar position 


] t 


In Nicaragua, it was pointed ¢ ist 


t } t } { i! 
iccounts for about one ird of the dollar valu 


ports and that the level of prices will make 
differen in the bala f-payments position 


ountry 
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NOPAL LINE 


Regular service 


New fast Norwegian motorships 
BRAZIL U.S. GULF 
COFFEE SERVICE 


The Northern Pan-American Line, A/S 
OSLO 


Agents 


New York—Dichmann, Wright & Pugh, Inc., 44 Whitehall St 
New Orleans—Bieh! & Co., Inc., 210 Carondelet Bldg 
Houston—Bieh| & Co., Cotton Exchange Bldg 
Chicago—F. C. MacFarlane, 209 S. La Salle St 
Detroit—F. C. MacFarlane, 715 Transportation Bldg 
Santos/Rio—Agencia de Vapores Grieg S/A 
Paranagua—Tlransparana Ltda 


Buenos Aires—International Freighting Corporation. Inc 








© PERSONAL SUPERVISION 
e CAREFUL HANDLING 
@ COURTEOUS SERVICE 


Shipping COFFEE 
FROM BRAZIL? 
IFC LINES 


INTERNATIONAL FREIGHTING CORPORATION, INC. 


WHEN YOU SHIP BY SEA, CONSULT IFC 


g ippin g - 


transportation ... warehousing .. . services 





Pope & Talbot appoints agents, votes employees’ bonus 


Pope & Talbot, Inc., has announced the appointment of 
Foster Hammond as general freight agent in San Francisco 
With the exception of service in the Army during World 
War II, Mr. Hammond has served Pope & Talbot since 
1937 as district freight agent in the firm's Seattle and San 
Francisco offices 

Gus Thiel has been named district freight agent in San 
Mr. Thiel has a background of 22 years steam- 
ship experience, both traffic and operating, on the Atlantic 
and Pacific Coast: 

The firm also announced the appointment of William C. 
Neill as general agent at Oakland. This is in the nature of 
a return to the Pope & Talbot organization, as Mr. Neill was 
formerly general freight agent at Oakland, having started his 


Francisco 


service with Pope & Talbot in 1930 

The appointments of Mr. Hammond and Mr. Neill are 
coincident with the resignations of Sam Dunne and Virgil 
Monnet 

Pope & Talbot paid a bonus last month to all monthly 
salaried employees, equal to ten per cent of their salary for 
the six months ending June 40th 

In making the announcement from his San Francisco head 
quarters, President George A. Pope, Jr., said that satisfactory 
earnings for the first half of 1950 had made possible the 
bonus voted by the board of directors 

The loyalty and hard work of our employees played an 
important part in the successful operations we enjoyed the 
last six months,” Mr. Pope explained We feel that they 


deserve this recognition 


Named head of Moore-McCormack's Montevideo office 


The appointment of Captain George W. McCormick 


manager of the Montevideo, Uruguay, ottce of Moore 
McCormack Lines was announced last month by Albert V 
Moore, p lent of the company. Captain Mc‘ ormick, who 
has served since th lose of the war as operations manager 
es, joined Mooremack in 1939 


tive of Baltimore, he attended Polytechnic Institute i 


tor the company in Bu 
y, served in the Navy in the first war and in 1919 
entered merchant servi At the age of 25 he was a master 
in th ountry to hold that rank 
man and came out a 
second as 
1¢ aptar {ischarge 
“Ilham A. Mohan, who | served as Moore-McCormack 
in Montevideo for veral years, has been 
nos Ares as manager. Eugene P. Cl 
rer in Buenos Aires 


ral Manag 


Reily to open new coffee plant in Charleston 


\ tourth coftt roasting plant ts to be opened in Charl 


| pl 
Reily Co., Inc., pack 


For medical use only 
Betore modern times, cott was sold by pharma 


inal use only, the General Foods Corp. reminds us 
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producing 





or vere cra net Hace 


coffee news from areas 


Plan new coffee exchange 
in Paranagua to start 


before the year’s end 

The government of the state of Parana is going to es- 
tablish a coffee exchange in the port of Paranagua which 
will start functioning before the end of the year, accord 
ing to a report from Octavio Veiga, Santos correspondent 
ot Coffee and Tea Industries (The Spice Mill) 

The governor of that state has declared the new ex 
give the some of the 


guarantees and advantages in ¢ rop exporting now found in 


change will exporters in region 


Santos 

Paranta’s total production is 3,000,000 bags, and in 
1949-50 exports from the state topped 1,700,000 bags 
cotfee in Santos have been 


Santos Entries: Entries of 


$5,000 bags per working day, Mr. Veiga re 


Increased to 
ports 
Coffee Protection: 


duced into Brazil's Chamber of Deputies, calls for es 


A cotfee-protection project, intro 


tablishing a minimum price of 200 cruzeiros per ten kilos 


usual 


Prices would be 


for grade 4, strict, Santos, with the differences for 


higher and lower grades controlled in 


which would fi- 


the exporting ports by an official bank, 
| 


nance the coffee, either in bills of lading or warrants. on 


the basis of 80 per cent of 
the B 
would 
Another 
ot De; Itles 


For these Operations, 
left by the DNC 
billion cruzeiros 
ted to the ¢ ham 


net value 


funds and 


of Brazil would use 


money up to a value of five 


Offee financing project presen 
1 


alis for a LOO cf 


izeiros tor ten 


Rio 


isis of 
1, soft, Santos; 140 cruzeiros tor 
ind 120 cr ros for Victoria SS 
Coffee for Eur ype: A Chamber of Dey 


See smaller 1949-50 crop in Colombia 


Conservative sources in Colombia now estimate that 20 
per cent of the mid-year coffee crop will be lost because of 
exceptionally heavy rains which fell during the first four 
months of the year, according to the American embassy 
in Bogota. The mid-year crop normally amounts to about 
2,400,000 bags for export. The loss, therefore, is esti 
mated at about 480,000 bags 

However, the last year-end crop was larger than usual; 
therefore, the total 1949-50 production is expected to 
amount to about 5,250,000 bags of coffee for export, com 
pared to 5,600,000 bags in 1948-49 and an annual prewar 
(1935-39) average of 4,200,000 bags 

Coffee is harvested in various parts of Colombia at 
different seasons of the year. The principal harvesting 
periods are from October to Dec ember (end of the year 
crop) and from April to June (middle of the year crop) 
The crop year 1949-50 includes the October to December 
1949 harvest and the April to June 1950 harvest 

There is much interest in Colombia as to the extent of 
the damage to the next year-end crop. Many blossoms 
were lost during the flowering period, but the American 
embassy believes it is too early to estimate what the crop 
may be expected to yield 

During the first four months of 1950, Colombia ex 
ported a total of 1,256,000 bags of coffee valued at $86, 
184,000 compared with exports of 1,557,000 bags of cottee 
valued at $64,115,000 in the first four months of 1949 
About 93 per cent ot Colombia's cotfee shipments in eat h 
of the above periods went to the United States 

Colombia was speeding relief last month to the rich 
northeast of Bogota, 


left 


section 230 miles 
killed 
; 


in devastating earthquakes on 


cotftee-growing 


where 270 persons were ind 40.000 homeless 
ording to an 


July 9th, ace 


Associated Press re port 


Douglas Grahame on coffee trends in Mexico 
cottec 


More Production: Increased production, at least 


ises and triple 


Cotte 


double tn most in others, is counted upon 


National 


ind Oaxaca states as at sult 


} Commission in Vera Cruz 


soon by the 
Chiat is 
{irri 


improved fertilizers and 


m 
} 


of soil treatment with 
ee 
ing | 
! 
pian in 


vation 1d instruc 


ers in the best modern modes of cultivation. Thi 


ides plantings on virgin tracts 
' ' ‘i ; 
estimates that the plan will ve these 


Commission 
oftftce zones ilone 


Mexican 
| 


> OOO OOF Dags | 


principal 


of at least 





42 Broadway 





SOUTHERN CROSS LINE 


Fast Motorships - from Brazil - to United States Atlantic Ports 
COSMOPOLITAN SHIPPING COMPANY, INC. 
General Agents 


New York 4, N. Y. 








ROASTING 
GRINDING 
PACKING 


VACUUM PACKING 
(Including Cans) 


MEMBER OF 


WA 


Coffee Trade Roasters 


H. MILLS MOONEY & SON, INC. 


20 FULTON STREET, NEW YORK 7, N. Y. 
Telephone: WHitehall 4-5138 
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NCA, PACB sever relations 
(Continued from page 22) 
cedures which were having a harmful effect on the indus 
try's relations with the public. 

Since the next regular meeting of the board of directors 
of the Pan-American Coffee Bureau is nearly a year away 
the National Coffee Association believes an earlier meeting 
is urgently required, on the grounds that irreparable dam 
age can be done in the meantime 

NCA suggested in its cable to member countries of the 
Bureau that until such a conference can be held, present 
propaganda plans of the Bureau be held in abeyance 

The resolution passed by NCA’s board of directors in 
Louts declares 

Whereas: It ts clear that the purposes and objectives of 
he Pan-American Coffee Bureau as set forth in Article | 
in its constitution can only be realized with full support, ad 


CMMMG vice and counsel of the National Coffee Association repre 


senting the coffee industry of the United States, 


“Dp m ae 
MEDITERRANEAN Persistent unwillingness 

And Whereas: The National Coffee Association has been 

BLACK SEA RED SEA INDIA advised that the executive committee of the Pan-American 


Cofttee Bureau has shown for some time persistent unwilling 


PAKISTAN CEYLON BURMA 1 of the coffe 


ness to seek or accept the advice and counsé 
trade in its promotional activities, all of which are directed 
to the industry's own customers and to the msumers of 


AMERICAN ExPoRT  ," 


Be It Resolved: That the board of directors of the Ni 


LINES tional Coffee Association views with unusual 
ot tl 


decision the executive committee of the 
37-39 Broadway, New York 6, N.Y. Coffee Bureau to continue the coffee promotional pro 
as an independent activity, and deplores the fact that the 





action of the executive committee of the Bureau in ignoring 


informed and competent advice of the trade, as represented 


. Sa ’ t 
ORTEGA AND EMIGH, INC. by the National Coffee Association, has resulted and wall rc 


sult further in an atmosphere among consumers untavorable 


7 age a ; 
Coffes Importe rs to the cotfee-producing countries and to the product 


Be It Further Resolved: That the president of the 


tional Coffee Association 1s directed to communi 


Quality Coffees From 


appropriate manner to its membership ind to th 
. . . articipating in the coftec promotion campaign 
MBIA-SANTOS Rab eb BP oe | 
paeme and conclusions of this Board 
GUATEMALA-EL SALVADOR-COSTA RICA 


asian Sane = PACB Resolution 
MEXICO-NICARAGUA , 

Mr. Andrade said that the April 28th PACB resolution 
was adopted unanimously by the organization's board ot {1 


46 | Market St. San Francisco rectors, on which all member countries are individually rey 


resented 





The Bureau resolution reads as tollows 





Whereas, in accordance with the terms 
tion ot the Pan-American Cotfee Bureau, th 


COFFEE BOARD OF KENYA aC ampaign conducted by the Bureau ts to 


SUBSCRIPTION FORM 





by the executive committee, which 
t 4 ’ 


{tO advise ft iS t 


idvertisi v council 
before the associated countries 
il powers of this country, theretor 
It Resolved That the Pan-Amer 
iknowledges the value of 
operation that it 
] j + > 
t i t1or ind earnestly desires all tin 
Read all ordial relationship be maintained 
about it ; 6: iad nial 
in the r t u r Resolved That the ex U1 
BULLETIN t ith ed to maintain this relationship with 


(¢ cd Pith +S) 
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Retail tea, coffee men 


( ted 


committee on public relations 


He recommended for the committee that a new com 


mittee be appointed to continue the study and set 


plan tor the association This was put in form of 


tion and carried unanimously 
through magazine, 


This plan would newspaper, radio 


ind television releases—increase consumer knowledge and 


understanding of the 93-year-old business; increase ac 


ceptance of the route man; attract worthwhile young men 
to the business; and substantially augment industry volume 

Robert | 
on ordinances passed in some localities against the door-to 
door that the National Better Busi 


ness Bureau had refused to go along with certain local 


Carey, counsel tor the association, reported 


salesman. He said 


chambers of commerce seeking classification of the home 


service route man as an itinerant peddler. Mr. Carey 


told the 
do not cover route men, but they do cover solicitors. He 


association that 90 per cent of such ordinances 
asked that members report such ordinances, so that he 
might study them and if possible devise a method of com 


batting such legislation 


Insurance rating 


Mr. Carey also reported his continuing attempt to have 
their 
as truck 


the route men, in insurance rating, reclassified as 


salesmen and not drivers. This would mean a 


substantial decrease insurance rates, as they now 
stand 

In making his farewell talk, as president Mr. Franken 
berg said the problem this year had been the increase in 
But added, ‘that 
to have been put under control, and most of us have re 


have 


the price of coffee now,” he seems 


gained regular consumer consumption and many 


made increases in poundage consumption 
that the 
to secure good men for the home service deliveries; men 


He insisted business needs and should strive 


who are aggressive, open minded and who belicve in the 


direct distribution method. He stated that association 


members are willing to work to solve mutual problems 
and are fortunate in having a business which ts blessed 
with flexibility 


He suggested that all members keep f 


record of! 


(l) a 
the number of customers in each route, both active and tn 
1 of 


active; (2) a record of premium balances; (3) a record 


coffee poundage per route, and per capita 

In closing, Mr. Frankenberg advised that a code of 
ethics for the association as a whole be set up and strictly 
adhered to by members, solicitors and route men. Al 
though retiring from the presidency, he declared himself 
ivailable for any work or program devoted to the advance 
a whol« 


ment of the industry as 


Are you slipping? 
Edward McFaul, whose background includes work with 


General Mills, Illinois Bell Telephone well 


known corporations, opened the Monday general session 


and other 


with a highly humorous, yet deeply understanding talk 
titled, “So You Think You're Slipping ? 

A well planned social program began with a reception 
Sunday evening in the Wayne Room attended by 275 mem 


hers, associate members and night 
all attended the Detroit Tigers 
Wednesday the 


followed by 


guests. On Tuesday 
Philadelphia Athletics 
hall game ladies left by bus for a tour 


ot Greenfield Village 
A reception at 6:30 and 


luncheon at famous 


Dearborn Inn the banquet at 


30, with Mr. Carey as toastmaster, put everybody in the 
mood for an evening of dancing and an excellent floor 
show 


Corbett illness 


At Thursday's business session members were grieved 
to learn of the sudden illness and hospitalization of the 
secretary-manager, Oliver J. Corbett. His son, Edward J 
Corbett, announced that his father, although running a 


The 


of the convention was due in a large measure to the efforts 


SUCCESS 


high temperature, was resting comtortably 


of the secretary-manager 


LEON ISRAEL AGRICOLA e EXPORTADORA S/A, (BRAZIL 


Coffee Planters and Exporters 


SANTOS @ RIO DE JANIERO @ ANGRA DOS REIS @ PARANAGUA 





ASK FOR L ‘ 3 QUALITY 





LEON 


10! Front St. 
NEW YORK 


300 Magazine St. 
NEW ORLEANS 


General Agents for Europe ISRAEL (LONDON) 
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ISRAEL & BROS., 


Coffee Importers 


LIMITED 


INC. 


404 North Wells St. 
CHICAGO, ILL. 


London E.C. 4 


and Jobbers 


160 California St. 
SAN FRANCISCO 


110 Cannon St England 








“Coffee is basis of program" 


Continued from pas id) 


ance of one customer to adding the new contact from the 


sales othice 


Building this responsibility in your route men, in 


reasing their responsibility for the the 
ett 


immecas 


Maintaining of 
But it 


good busine ss in 


route cannot be ted over night can be done 


and it will the 


irably promote 

said Mr 
Should cottee be 
Cottee is 


rt unly 


home servicing field Gerbosi 


To the fifth question featured in ad 


the Sasi of the home 


service program and should 


sales 
What 1s the 


¢ This que st10n lis 


Vance 
trend home 


Mr 


mem 


onsumer attitude toward 


ussed at great 
sidered with equal concern by 
The trend home 
to Mr. Gerbost, has been luced in 
ways N Wspapers ind 


le ngth by 
SI ilso Was Con 


the group sSsions 


scrvVice iccordiny 


several radio. publicit ivainst 


} 


th foor-to-door salesman has work« 1 to the 


otter 


lisadvantag 
Warnings 
hambers ot 
the 
floor sales, or in 


The 


hired men, in 


ind tea route man, also issued 


un locality I the local commerce 


ome ins sulted in ordi 


passing ot 


prohibiting to exorbitant 


ch sales industry also has 


that has many Cases 


bility of the man ¢t pay 
his characte 


ind t on the basis 


ialiftications ind 


hese things have contributed t« s opin 


t selling The conditions improved 


by providing a central registration, similar to that of the 
Magazine industry, Mr ‘But the 
solution is in the selecting of the right men to represent 


said Gerbosi best 


the industry to the consumer. A strong basic training 
period for all men hired, advance salesmen with integrity, 
a follow-through policy for solicitors who can notify man 
agement of men hurting the company—all these are neces 
sities if we are to improve the public's acceptance of direct 
distribution. Demand that your route men be neat, courte- 


ous, honest. Insist that they know their job and the pro 


duct. Encourage in them a feeling of responsibility and 
resourcefulness 
This job of increasing the public desire for home 


service needs attention badly Let's be honest with our 


selves and with our business. We have the greatest mer 
We build 


strongly and honestly in order to attain a good sound 


chandising opportunity in the world must 


program for the direct distribution of our products.’ 


West Germany buys 60,000 bags of Colombians 


Sixty thousand bags of Colombian coffee were purchased 
by German importers against $5,000,000 recently granted 


by the 


Western Germany Import Advisory Committee for 
otfee imports, it was reported last month 


About 
July) 


25 per cent was to be shipped immediately (early 
and the balance shiy ped during July and August 


Hamburg coffee traders noted that a replenishment ot 


stocks was urgently necessary, since inland deliveries were 


low as a result of heavy transactions on cottes 


market 


ibnormally 


in the black 
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Coffee Movement In The U. S. Market 


(Figures in 1,000 bags) 
1949 


rotal 


Entries Brazil 


April 
May 
June 


1,493 998 

1, 

i, 

July. ‘ ; 1.7% 
¢ 1 

1 

1, 

9 


S64 


Aug 
September 
October 
November 


December 


147 
254 


Deliveries—from Visible Supply—ist of Month 
Others Ne Brazil Others Total 

718 7 1,292 58: 1,874 

460 3 1,000 ; 1,379 

1,021 37 1,395 

SSS 1,321 

1,420 

1,486 

1,656 

1,645 


QR° 


1950 


January a ~ OR 


February Tt 
Marcl 35 H46 
April 2 719 
May 052 605 
Tune ; 563 
July 


Figure 


The Coffee Outlook 


July, 1950, may have a unique place in coffee history 
if it is not overshadowed by developments in months to 
come. During the month, new records were set in coftec 
prices. July on the Exchange went to 58.65 cents, @ histor 
ical high. Since then, at this w riting, prices have eased about 
5 cents against a background of price control talk. 

The rise on the futures market was sharp—about 13 cents 
over a span of six weeks. Actuals moved upward, too, in a 
climb that was less steep only relatively speaking. During 
this period, actuals advanced about 8 cents 

Roasters found it necessary to put through a succession of 
increases to trail after climbing green costs, until their lists 
were at levels that had some of them a little uneasy. 

While the roasters were not happy about retail shelf prices 
for their products, they were less uncertain than during the 
period after last October-November Now coffee is not 
climbing alone and belatedly, but is part of a general, na 
tional trend. It 1s, therefore, rather less conspicuous. In 
addition, other factors have been introduced by the Korean 
situation which were not present last fall, factors which are 
inflationary in their pressures and which affect consumer 


attitudes 


The rise in coffee prices had already been underway in 
June, based on a re-awakened demand for coffee by whole 
sale and retail outlets which had allowed themselves to scrape 
bottom on stocks, perhaps influenced by the Gilette pro 
nouncements that a drop was in the offing 

Underlying this situation was a basically tight supply 
demand picture, a fact which the producers had not allowed 
themselves to forget during the preceding period of relative 


inactivity 


Korean war 


The Korean war touched off panic buying of a number of 
commodities, including coffee. Behind this consumer hoard 
ing was not so much logic as a remembrance of what had 
happened during the last war and an unreasoning desire to 
get on the safe side 

Added to the rise that was already underway and coming 
on top of the depleted stock position in the outlets, the 
pressure mounted—and the result was the historical highs in 
| rices 

The trade is disturbed at this writing by price control 
whether it will be invoked or not, and 1f it 1s, how—and this 
is adding uncertainty to a market which ts already highly 


Sensitive 





Brookhattan Trucking Co., Inc. 
NEW YORK 4, N. Y. 
BOwling Green 9-0780 
Serving The Coffee, Tea @ Spice Trade For Many Years 


57 FRONT ST. 





Consolidated Carloads Our Specialty 


Riverfront Warehouses 


— Morton’s Stores, Inc. 


611 SMITH ST. BROOKLYN, N. Y. 
MAin 5-4680 


N. Y. Phone: BOwling Green 9-0780 
Free And Bonded Warehouses 











* se Se ASHORE a UC OIC MORMON, SER TNT 


A Complete COFFEE ROASTING SERVICE to the 
trade ... We pack all type containers including vacuum 
cans and glass jars under YOUR label . . . For over 70 


Vy A C a} in a9 CKi 1 G years the Haulenbeek Co. Fave been coffee roasters 
and packers to the trade. We have never sold coffee. 
WHitehol| 4-5137-8-9 
TA a a é JOHN W. HAULENBEEK CO.. Inc. 


20 Fulton Street New York 7, N. Y 
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Coffee prices—and consumption though intermittently in Philadelphia street cars and busses 
; ) But it is not simply the fact that it ranked first which is 
(tu ’ a? 4k 
nily. Compare this with tt , significant. The line shows that the share of the dollar 
TMLY Hpale Ss ¥ til UI i 7 

1948 and 1949. which were $1.54 and Volume secured by this brand had an upward trend beginning 
1m increase of appro in October, 1948, and mounting steadily through August, 
volun 1949. The increase in prices in the fall of 1949 reversed 

v4 ul i 
for while dollar sa this trend for a few months, but by the end of 1949 its posi 
tion again improved, and by January, 1950, this coffee had 


; 
per cent of the d lar volume as compared with an 


of 13.7 per cent in the first nine months of 1948 
words, its relative position was improved 28 | 
What happened? 


September October 


Indi idual br ands 


BRAZILIAN WARRANT COMPANY. INC. 
NEW YORK NEW ORLEANS 
91 Front Street 22:33 Magazine Street 





Agents for 
Brazilian Warrant €o.. Lid. 


London—Santos—Rio de Janeiro—Sao Paulo—Paranagua 
= 


Ss \ COMMERCIAL E. JOHNSTON 
Santos—Rio de Janeiro—Paranagua 
Old East African Trading Co. 
Mombassa. British East Africa 


Established in Brazil as Coffee Exporters in 1842 
Also All Growths African Coffees 














THE EAST ASIATIC COMPANY, INC. 


BRAZILS 


MEMBER OF 


NGA 


IMPORTERS OF GREEN COFFEE 


ssia eletype NY 1!-1713X 


103 FRONT STREET 3-6286-7-8 NEW YORK 5, N. Y. 
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“Blue co 


on MOK ot nat W 


ffee"'? 


The big turn 














- Tea Storage 


- Blending 


- Reconditioning 


- Repacking 


- Tea Packaging for the Trade 





ADDRESS ALL INQUIRIES TO MAIN OFFICE 


Old Slip Warehouse, Inc. 


37-41 Old Slip, New York 5, N. Y. 





WAREHOUSES AT 
67-69-71-75 FRONT ST.; 37-39-41 OLD SLIP; 38-39 SOUTH ST., N. Y. 5, N. Y. 
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Packer tea advertising is up! 


Tea advertising in major media during 1949 increased 
28 per cent compared to 1948, 38 per cent compared to Advertising Expenditures for Tea 
1947 NENS PAPERS 
These facts are revealed by a report on advertising ex 
penditures for tea and coffee during the three years, pre- 
pared for the Tea Bureau by Einar C. Anderson as director 
of research 
Last year's tea advertising outlay will be nearly doubled 
this year, a Tea Bureau source indicated. The 1949 ex 
penditures were $2,706,129. An additional $700,000 will 
probably be spent this year by individual packers. In addi 
tion, the industry program administered by the Tea Coun 
cil is investing about $1,600,000 in advertising through 
the Leo Burnett Co., Chicago. Total advertising expendi 
tures for tea this year are therefore expected to reach 
S).040 000 
Coffee advertising in 1949 dropped more than 10 per 
cent from 1948 to a total of $10,955,157, according to 
the report. The Pan-American Cotfee Bureau's expendi 


tures alone were cut 69 per cent from the year before 
Which media 


The report emphasized that the expenditure figures ap 


I 
radio and, this year, network television Lack of re 


ply only to advertising in n¢ wspapers, Magazines, network 


liable data made it impossible to include spot radio, out 
door posters, car cards and other forms of advertising 
Moreover, only those companies spending $25,000. or 

more in newspaper advertisements are represented 
Breakdown figures for cotfee advertising were included 
analysis, it was explained, or to show how some 
tee packers IVide penditures between 

cse two products 


Newspaper advertising figures refer only to separate tea 
j 


cotfee ads and do not include costs for linage devoted 


offee in regular gr ry or chain store ads 


The most significant ince in expenditures for tea 


advertising among the larger pack in 1949 was made 
by Standard Brands, whose outlay was | pped 130 
lso Increas¢ { sul 


y, M.J.B. and A. & P 


10 | its L948 bux yet behind 








ut more than 


} 


stea, its soluble tea product, dt 1949 


More tea advertising 
| d Brands, 1 ent; Salada, 16 per 


1 was sharply exten | itl rain cen per cent; Seeman, 45 cent; A. & P., 4 per cent 
per cent: McCormick, 3 


idvertising 
12,992 in 1948 and $10,434 


cakdown of these coffee totals shows News} 
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nting for $5,443,413 in 1949, $4,160,370 1n i8 and House, $1,186,854 for Maxwell House and Maxwell House 


44,553 ’. Magazines represented $2,981,278 in Instant, and $604,224 for Sanka and Sanka Instant 
1949, $3,865,482 in 1948 and $2,948,407 in 1947. Net General Foods also put $150,415 into network television 


work radio accounted for $2,380,051 in 1949, $4,187,140 last year for Maxwell House Coffee 
ind $1,041,145 in 1947 Network television 
represented in 1949 with $150,415 Walter Hellyer returns to U.S. after Japan visit 
lhe leading coffee advertisers in newspay last year Walter Hellyer, of Hellyer & Co., Chicago, sailed from 
were: General Foods, which invested $35( acvertis€ Yokohama, Japan, for the United States on the President 
Bliss Cotfee, $287,040 for Maxwell House, $ 952 for McKinley recently accompanied by his wife, it is reported 
Maxwell House and Maxwell House Instant, $31,241 for by Shozoe Saigo, Japan correspondent of Cotfee and Tea In 
Sanka, $42,098 for Sanka Instant, and $60,413 for Yuban; — qgustries (The Spice Mill) 
Brands, with $534,947 for Chase & Sanborn, Mr. Hellyer, who does not let his 70 years get in his way 
949 for Chase & Sanborn Instant, and another $168 spent five busy weeks in Japan attending to the purchase 
174 for both; Hills Bros., with $642,486, and J. A. Folger, delivery packing and shipping of Japanese green tea, ac 
with $607,22° cording to Mr Saigo, who Says that Mr Hellyes picked the 
Other leaders best quality teas out of the numerous samples retirers pro 


Also the W. F. McLaughlin Co., with $225,003 for duced daily and that he purchased pure first crop teas only 
& Co., destroyed by the 


Manor House Coffee; M.].B., with $211,541: Paxton & The Shizuoka othce of Hellyer 


Gallagher, with $160,351 for Butter Nut: Beech Nut war, has since been rebuilt, along with the necessary go 


lap 
Packing, with $158,478: Borden, with $152,777; American downs 


Home Products, with $151,495 for G. Washington: Dun Mr. Saigo adds that French buyers did not display the kind 


in Coffee, with $138,564; Schonbrunn with $109,733 for of activity in this year's first crop tea season that they showed 
Savarin and $19,858 for Medaglia D'Oro; Wm. S. Scull last year, and as a result American firms could freely pick 
with $115,938; and S & W Fine Foods with $105,621 up desirable teas 

The top coffee advertisers in magazines during 1949 
were General Foods, which spent $636,270 for Maxwell Australia ends tea rationing 
House, $493,815 for Sanka and Sanka Instant, and $42,685 Tea rationing in Australia was ended carly last month with 

Yuban; Standard Brands, with $279,050 for Chase & an announcement by Prime Minister Menzies that the coun 

Sanborn and $344,340 for Chase & Sanborn Instant; and — try now had ample supplies to meet all demands. Tea wa 
Nestle, with SS9IL.880 for its instant cottec the last food to be freed from such controls 

General Foods, the only sponsor of network radio ad Australia will continue to subsidize tea but the retail price 
vertising for coffee in 1949, invested $588,973 for Maxwell | was raised seven Australian pence per pound 
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IN 1832 — 
An Englishman, Major Bruce, discovered that the hill 
tribesmen near Rangpur, India were boiling down leaves 


of Tea bushes into a brew which banished fatigue — 


UN UHUAUUAAATAARSSTAAAEOAOUAUUDAUUEOG AL RAARSTEEN LUN 


TODAY — 
We are still discovering the delightful qualities of 
India Teas—the flavory Darjeeling, the heavy rich Assams, 


the soft mellow Dooars, the light flavory South Indias, etc. 


IRWIN - HARRISONS -WHITNEY, INC. 
— — TEA IMPORTERS 
91 Wall Street, New York 5 








50 So. Front St., Philadelphia 6 111 No. Canal Street, Chicago 6 
177 Milk Street, Boston 9, Mass 383 Brannan St., San Francisco 7 


BATAVIA ALCUTTA SOC OLOMBO LON MEDAN SHIZUOKA TAIPEH 
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Tea boxtops flood Instant Tender Leat in novel offer 


f | 
of - sale 
lower thar aRis: 
the ym pany car by 14 

ncnes >r counter 
The Chon 

display It has a 
to influen mMict cut-out to hold the 
selection ordin China Leaf Tea 


and tine China Leat ponrwae This te one 


m slogan 


ite 

the promotional 

tor testive occasion 1¢ msumer Campaign will pl items Sembodja_ is 

id bouquet of China making available in 

: the China Leaf 
Casions drive 


ca Bure iu 


ewspapers 


ea drinking 
with fashion mirls in Oriental costumes. Other feature re planne 
ints, women s Organizations 


TrTOUDS 
Li 


UPETVIS¢ I indon Associates 


( 








“The big, turn is to tea” 
will be theme of industry 


convention at Greenbrier 


The big turn is to tea’ has been announced as the theme 
of the fifth annual convention of the Tea Association of the 
U.S.A., to be held October Ist-4th at The Greenbrier, White 
Sulphur Springs W. Va 

The 
industry has yet held 
United States 


convention promises to be the most significant one the 


This year history was made when the 
tea trade and producers joined forces and put 
$1,600,000 into an advertising and merchandising program 


for tea 
1951 plans 


im, now underway, will be reviewed at the con 
lans for promotion in 1951 In ad 


will be 


fore the l 


with | 


other vital tea sul pects examined by recog 


ider field, as well 


ot the f d institutional 


1uthoritative spe ikers from the tea trade itselt 
Tea A 
is important that members of the 


make 


Greenbrier idds the organization ind we 


sociation, which expects a record attendance 


industry and allied 


Ladies 


should like 


their reservations immediately love 


them aya 


f write d tly to Rush Strayer 
Whit Sulphus 5 


ervations 


} ws Ww Va Transy 


ODMINLITT 


N. J 


Iced tea picked by Governor Scott 
to exemplify Southern hospitality 

Iced tea was the beverage selected by Governor W. Kerr 
Scott to exemplify typical Southern hospitality at a party 
‘Bright Leat 


Queens selected from as many cities in North Carolina 


in the governors mansion honoring 25 


to attend the world premier ot Warner Bros’. new picture, 
Bright Leaf 
Patricia Neal, star of the picture, as well as radio and 
movie executives and the visiting press, also attended 
The Bright Leat 
polls conducted in the various cities by the Raleigh Mer 


Queens were selected in popularity 


chants Bureau in cooperation with the residents of each 
city 

The governor of North Carolina invited the governor 
of South Carolina to attend, but the latter declined, saying 
he was under 
Said the 
South Carolina 

Iced Tea 


Southern 


pressure’ and had a previous engagement 
North Carolina to the 
When you're under pressure, drink tea 


governor ot governor ot 
recently supplanted the mint julep at many 
celebrations The Bright Leaf’ Queen 


aleigh invented 
Raleigh ted 


from 


a tea juleyt 


Einar Anderson joins Lipton 
Einar ©. Anderson, member ot the Tea Council, has re 
signed is FCSC arch dire tor I the Tea Bureau, Inc New 


York City Thomas Hoboken, N. J 


| 
Simliat 


to join 


ina apacily 


New England leads country in tea drinking 
On a I | SIX New 


' 
per capita basis, people in the England 
nation s 


than double the of tea 


S consume iveraye 











BOUKOURIS 





MEMBER: TEA ASSOCIATION OF 


80 BROAD STREET, NEW YORK 4.N. Y. 


QUALITY TEAS 


THE UNITED 


& Co., LTD. 


STATES OF AMERICA 


























KO. C. CHOLWELL & CO.. Ine. 


Established 1876 


pt Whose name 


is known wherever tea is grown™ 


— 7 3rd Year 





40 WATER STREET 
4-6 COENTIES SLIP, N. Y. C 


TEAS 


Agents U. S. A. for Alex. Lawrie & Co., Ltd., London, England; Ba/mer Lawrie & Co., Ltd., Calcutta, India; 
Betts Hartley & Huett, Ltd., London, Calcutta, Colombo 


Member, Tea Association 


of the U. S. A. 
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ac 4 * 3 by other iced tea Campaigns and by the Bureau's 1949-50 
More iced tea in the home ples iatiadiwns. te 
afternoon tea Campaign, the entire tea industry this year 


1s aim of new Cam pargn will be working to give iced tea consumption in Canada 
bs 
. . +, inother boost 
: ; " > 
by Canadian Tea Bureau The iced tea campaign was ushered tn by “open house 
; week” for iced tea in each of the Bureau offices in Can 
promotion in Canada has been tollowing care tag 
la, at which the new point-of sale display material for 
tag luring the past five years, with the 


fully planned stages du 2 ; 
3 : } vrocery stores and restaurants was introduced and quantity 

best features being selected t wh campaign ; 

: : ced tea making equipment demonstrated The display 


Following this p. rt : ; ’ . r , | | 
; ee > : 5 ie material—-all in full color—-consists of attractive window 


The Tea Bureau this year ta , : 
Wh cards, interior counter card back-bar strips 
will be testing the potential j 


} menu tip-ons 
tics for increased iced t wk } : } 
ae ; Demand tor this material h CEN Ss € that the 


consumption in the hom ' 
: , Bureau's entire supply has alr illotted. Grocers 
Coupled with a large-s : ; 
: who have not yet received this material, therefore, should 
merchandising campaign 1 me i sh : A 
-£F XX ontact their nearest Tea [ 1 ‘ r regular te 
vrocery stores, ?O0-11n t 
; sdlesmen immediately 
rimental adverti 
will ippeal in two Tie-in drive 
hewspapers at various Tied in with this «¢ a strong co 
the hottest ys yperative promotional scheme ts being carried out by the 


summer months ; ireau and the California Fruit Growers Exchange tor 
Thisexperiment wil ‘ promotion of iced tea and lemons. Special display 


a 
eventually be of benett bearing the message “Iced Tea Needs Lemons” will 
: Leonard Akerman : 5 B* inte 
be appearing at the lemon counters of hundreds of grocery 


etfect on iced tea Consumption in the home will be measur and fruit stores. A limited supply of 


in the Toronto area late in the recipe cards also have yust come off the 


every area in Canada, for th 
new iced tea hom« 


d by a special survey press for dis 


summer tribution by the grocer to his customers 
This year’s campaign ts recerving the tull support of Iced tea is becoming an increasingly popular summet 
the Canadian tea trade, the lemon industry, the grocery drink Leonard Akerman, managing director, said, but 


hotel and restaurant trade and allied industries. Armed here again the housewife needs a reminder. I wonder how 


: ; 
with brand new display material and experience gained many housewives on a hot summer's day go to make a 





TEA 


PRIVATE LABEL PACKI 


e Tea Bags 

e@ Iced Tea Bags 
'/> |b. Bags 
44 and '/, lb. Cartons 
Bulk Tea 





Direct importers of Teas from Ceylon, India, Java and Amsterdam. Furnished in 


bulk, Individual Tea Balls, '/, or '/2 Ib cartons, under private brand. 


EPPENS, SMITH CoO.. INC. 
Borden Avenue and 21st Street, Long Island City I, N. Y. 
Telephone: STillwell 4-9320 s 


BALTIMORE: 125 Lombard St., PHILADELPHIA: 55 S. Front St. 
BOSTON: 156 State Street NEW YORK: 100 Front St. 











AUGUST, 1950 





“le U. K. tea buying to be back 
pia ot pct pes ee ae private hands by April, 1951, 


er trice 1 


will whet 


Food Minister Webb announces 


frinking country 1 tea n tr Tea buying for the United Kingdom will be back in pr 


rational he ( fians consume vate hands by April 1951, Minister of Food Maurice Webb 

million pounds nearly nine told Parliament last month 
billior ips of tea on the 1) Cups to the pound He said the British Labor government had decided 
lo the grocer, tea is one s most profitable items principle, to hand tea buying back to private enterprise, but 


enjoying a regular turnover would not give a specific date for the step. He indicated 


With the recent addition of a home economist to the staff would be any time up to April 1951 


of The Tea Bureau, a new information service to food edi He added that rationing, price control and subsidies would 


tors, radio Commentators, home economists and homemakers ontinue tor some time 
' 


ross Canada was tnaugurated with the first issue of He also warned that the decision to return tea buying to 


Jeanne Lambert's Tea Time Talk private trading might have to be reviewed in the light of 


An informal newsletter containing items of interest to international developments 
tood lovers, information on new developments in the world 


of food, tea party suggestions, food recipes, hot and iced tea Servit expands plant capacity 
Cipes the new Bureau project will be sent out at vari The Servit Foods ¢ orp has leased for ten years the four 
oO intervals, both in English and French, to ne 1.200 story building at 235 West Street, New York City, which 
I will now be known as the Servit Building, Sydney Smithline 


person 


New tea statistics bulletin issued president, has announced 


Her t ' ‘ , } 
\ w bulletin of i statistics, Covering worl I } Servit: used part of t uuilding betore The move pro 


vides additional plant capacity for incre ised production of its 
line for the national market The corporation has alr 


started the installation of new machinery and equipment 


of statist I IS supersed previ | is CONVerting t | Iding it modern tood factory 


That's a lot of tea! Smithline rev 


{rink 


Servit, which was 


1¢ 


FREDK. EDWARDS & SONS 
120 WALL STREET, NEW YORK 


MEMBER: TEA ASSOCIATION OF THE U.S.A 


TEAS 


AGENTS FOR 


th CO CHUN HO COMPANY, LTD 
CEYLON SHANGHAI TAIPEH 











P_ PHIPPS CoO MANUEL SARAIVA JUNQUEIRO 
BATAVIA V MOZAMBIQUE, PORTUGUESE E. AFRICA 

















LIPTON 
TEA 


mber of the Tea Association of the 


United States of America 
J. LIPTON, INC., HOBOKEN, N. J 
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U. S. trade protests 
Ceylon’s proposed new 
export tax on tea 


Announcement by Ceylon’s minister of tinance, J. I 


wardene, in a budget speech last month that an increase ts 
being considered in the export duty on tea brought a cable 
of protest from the Tea Association of the U.S.A 

Minister Jayawardene proposed that the export duty be 
raised 15 Ceylon cents a pound, about 34g U.S. cents. The 
Colombo auction was postponed the following week to al 
low shippers to consult their clients before committing them 
to the in reased tax 

Objections to the increase were also made by the Ceylon 
Tea Traders’ Association, it has been reported 

Pointing out that the Tea Association of the U.S.A repre 
sents 95 per cent of the firms importing tea from Ceylon 
President Robert B. Smallwood said in the cable that the or 
ganization feels the increase ‘will have a very bad effect on 
the morale of the packers, importers, grocery and institution 
al trade, who have just joined hands with the producers in 


an endeavor to increase tea consumption in this country 


Cory promotes tea kettle-tea pot for home use, 
as restaurant decanter, as tea-packer premium 
A new tea brewer useable both as a tea kettle and a tea 


pot has been introduced by the Cory Corp., Chicago, manu 


rs of glass cottee brewers and home appliances The 
tea brewer 1s packed in an attractive three-color combination 


displ iy and , if 


. 
f 
4 


This new Cory item combines in one unit a tea pot and a tea kettle 
The company also suggests it as a premium 
This glass tea brewer is the most recent addition to the 
rapidly expanding Cory line of housewares ind home ap 
pliances. The new product ts a two-to-six cup combination 


glass tea kettle or tea pot Constructed of heat resistant 


glass, the tea brewer makes it easy to brew tea to the proper 


color and thereby visually judge strength of brew for indi 


idual taste preference, the company points out 
According to J. W. Alsdorf, Cory president, the company 


expects widespread acceptance of the glass tea brewer in the 


home market as well as for individual serving decanters in 


taurants, Plans are already underway he said for use of 


the brewer in widespread premium sales activity as a self 


I 


liquidating premium among tea pac kers 





Branch Sales 
Offices: 


BOSTON 





CHICAGO 








SAN FRANCISCO 





Oca Importers 


HENRY P. THOMSON, INC. 


120 Wall Street New York 5, N. Y. 


Member: Tea Association of the U. S. A. 
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Tea Movement into the United States 
(Figures in 1,000 pounds) 


May June July Aug. Sept. Oct. Nov. Dec. Year Jan Feb. Mar. April May 
1949 1949 1949 1949 1949 1949 1949 1949 1949 1950 1950 1950 1950 1950 
2,821 461 1,297 270 1,595 22 2.946 2,465 31,828 2,179 1,825 5,179 2,987 3,985 
1400 4,477 a 3,71 i $528 4,763 4,290 3,850 
1.160 7 6, ) p20 1 PHS sO] my 
1 s 72 1,335 
111 5,42 135 708 1 


100 


Green 


| 

Oolong 
formosa 
Ctr ¢ > i 


Mixed 1 


rOTALS 6,932 4,654 9827 7,312 8296 8865 7,645 95,393 8095 8,57610.872 9,150 10,924 9,791 


teas examined and passed, do not include rejection 3ased ports from l ea Examiner C. F 


. . ° Consumption in 1953 is described as “potential,” that ts, 
Sees fea supplies edging as an ee of what is possible, waht than an estimate 

, ; of what will come about 
ahead of consumption While the supply figures are conservative, this authority 
: believes those for absorption are dependent on current con 
during the current vear sumption in all markets being fully maintained and, in some 
; ' instances, considerably expanded, Otherwise, a much greater 

the end of this year 1 sup} s of te ill surplus may material1z¢ 


consumption by slim rit nd this meager 


ea Market 


I ondon 





INDIA TEA ee oe ae ae 


— all grades — 


Prompt and Future Deliveries 
Total 1162 


K.A.EXPORT CORP. 
30 VESEY STREET, NEW YORK 7,N. ¥ 
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R.G.COUGHLIN --  TeaBroker 


80-82 WALL STREET, NEW YORK, Cable: "ROCOUGHLIN" 


MEMBER: TEA ASSOCIATION OF U.S.A 
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ly f. ves 


pointed comments by a tea trade dean 


By ROBERT A. LEWIS 
The Darjeeling situation 


What is the Darjeeling situation? How extensive was 
the damage caused by the cyclones and heavy floods June 
13th to 15th? 
The Calcutta Statesman reported and illustrated some 
havoc 


of the wrought by the deluge of floods, wind and 


landslides. Torrential rains 


amounted to 32 inches in 54 
hours 
One ot 


friends very graphically 


our Calcutta 


scribed the disaster in 


ter, from which we quote 


Further reports from this 
district indicate that some of 
the damage is Of a more 


permanent character than at 


reported The entire 


road and railway along the 
Teesta Valley to Kalimpong 
Com 


munications will probably be restored after th 


Robert A. Lewis 


has been destroyed 


monsoon 


The road between Stliguri (which lies at the base ot 
' 


the hills and is the railhead for the broad yvauge railway 


through Pakistan to Calcutta and likewise the terminus for 
the Assam Link) and Kurseong has now been cleared, and 
both rail and road communications restored. 

From Kurseong to Darjeeling, however, both road and 
rail have been breached, in some cases for distances of over 
a mile, and unless the railway is rebuilt next year along 
a different alignment it is unlikely that it will be restored 
The road about ten miles from Darjeeling has completely 
disappeared down the mountain, and the authorities are 
attempting to resuscitate an old military track, leading 
over the ridge of the hills, which was used by the military 
in the very early days of Darjecling’s existence, long before 
tea was planted in the area 

Meanwhile, it is intended to construct a wire ropeway 
between the two sides of the main breach, which would 
carry goods of small dimensions, such as tea chests, while 
may be possible to 


SO far as passengers are concerned, it 


thrust a Jeep track through the forests 
Tea garden losses 
News from the tea gardens themselves indicate that 
most gardens have suffered the loss of sections of tea, run 
ning in some cases up to 100 acres while one large estate 


The re 


forevel 


over half its is no question of 


has lost ACTCARe 


restoring this tea; it is gone Damage to build 


ings, factories, houses and labor quarters has not been ex 


! 


but nearly all the gardens | 


have suffered in some 
Way or other 

The main problems at the moment, however, are to r 
order to get food into and tea 


the work of pluck 


with so many 


store ommunications in 


out of the district At the same time 


ing and manutacture must continue, but 





NORMANDY COFFEE 





INDIVIDUAL TEA BAGS 


. .. packed in attractive cartons, with inner 


liners, printed tags, cellophane wrapped 


Shipped F. O. B. your plant 


All teas used are selected high-grown Ceylon and India choice teas, 


cup-tested for uniformity 


New facilities enable us to pack your own tea 


at advantageous rates 


Write or wire . 


& TEA CORPORATION 


158 Richmond Street 
P.O. Box 102 
Staten Island 10, N. Y. 
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PACKING AND PILLING MACHINES one eriscic city and manufacture mest remain 
for BAGS + CANS + BOXES factors of secondary importance 


POWDERED AND GRANULATED PRODUCTS d yard tl futur theretore I 1 nth ipated that 
| shortage of Darjeeling 

by a trickle of supplies 
tablished. Delay in 


haract 


Ministry 


equal 


h with further developments 
ision that this catastrophe ot 
tor the Darjeeling tea 

bor1o 

onnotsscurs fe 

DHG_88 DUPLEX PACKER AND WEIGHER hee 2 sis ss ‘ Bhd i M one 
0 Packer and Weigher is , . their allotmen \ it pping a season ¢ 

‘ . 16 It 


the serious damage to th states fT Iting fron 


have beet 


STOK EGAIMITH © | Rsk coy 


kag , 
Machinery Machinery has some it ¢ a vintaye 
Vf SANKEORD, PHILADELPHIEN . / 1d li eS lore etore the devastated 
© PA GING © WRAPPING MACHINES J 
Subsidiary of Food Machinery and Chemicol Corporation 
Exclusive West Coast Distributor 


Anderson-Barngrover Division of FMC, San Jose 5, California 


ome 
Suggestior » buyer ; ne advance mail samples 
ind be on the lookout tor desirabl Daryec ing teas to aug 


ment your spot s 





Britain's tea average—and the record 

The national average in Great Britain 1s five 
day, according to Cottee Trade News, London 

Ihe record for tea deinkirg 1s held by a young 
laborer who drank 547 in 28 days, more than 19 


ay 





Low man on the totem pole 
The Folger Way nie ‘ re) 


says this is a Chines ro" 











Salesmen who cov hau tea nt t t 


uWways 











ottom 
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SPEC TREE St BSCRKEIPTION 


THE f NEW YORK 


aurnal of Lommerce 
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Packaging 


a) 
). “Impulse” buying 
in coffee and tea sales 


ctor 


8.6 | 
é i 
advance plat 


hases 


without 


the shopper in 
] > , ’ ' P , P ' 
lavorings, too, ranked high in advance planning u 
Look 


The 


iying 


products broke down as follows: planned 


planned but without if 

7 

A similar 

of all purchases were definitely planned by the lad S} 
I t t I 

tore ey stepped into a supermarket Now, only a third = gen | slanned it] specific brand or kind) 


are definitely planned. Nearly two out of five purchases = pet ts Ite id 40 per cent unplanned 
epresent unplanned buying while somewhat less than onc e figures show that 
out of three were only generally planned or were substi lecided at the point ot 


tutes items bought, ? | ent were unplanned (in 
ae buying), 26.7 | en re only generally planned 
Coffee ranks high ; ' 

: per cent were substitu while only 33.4 per cent 
The report showed that cotfee was purchased in super were definitely plann 


markets with a relatively high degree of advance planning From 


these figures the rey raws this onclusion 
In fact, 48.8 per ce I | hases w made ac Peopl 


e going shopping food in super markets 
cording to plan. Only two ot! non tems covered = with ss specifi plat 


tresh poultry th ¢ ( r cent and soap for at looks good 
t i x 


however 
The 


Mental lists 





Mass 
through Friday 

The 
planned to buy as she entered the market 
checked the 


to the 


The shopping days of the survey were Tuesday 


method used was to list all food items a shopper 


A second in 
terview——a | urchases she 


check-out 


surprise to her 


asket as she came 


actually had in her | 


Pa 4 bibles 


Events 

American Management Associ 
Robert D. Handley, 
American Vis 


exhibitors 


1951 Show: The 


innounced the 


AMA 


ition has election of 


advertising manager, Sylvania Division 


New York City 


committee of the 


as Chairman of the 
National Packaging Ex 
Handley will 


cose ¢ Or} 
advisory 20th 
in charge 


his new post Mr 
held 


position In 


of arrangements for the Exposition, which will be 


in Atlantic City, New Jersey April 17th-20th 
Mr Handley V | serve with Paul Vogt 
ted AMA vic pr den lary I pa kaging 


yinecring ane 


N. Y 


oordit 


S he nectady 


People, Firms 
Continental: i ppomtment of Frat I. Gill to the 


tf Cont central divi 


been announced | a / yeerss, president of 


| 


Guill rly general linc 


forme 


has been with Conti 


Another Leader 


in the 


Coffee Industry 


chooses 


CONSOLIDATED 


HIGH SPEED 


COFFEE 
UNITS 


100 14, 1 2 Th. 
fons per minute 
ers, like the 


Company, use the 


Conveyor is equipped with vibra- 


tine settler 
CAPEM Screw Cappers 


@ Consolidated Type 4 
spe t d ( offee \ els vhing ; 
10-head seale fill, weigh poe settle 
cans. 

Prog 


Old Judge 


and package control. 


Coincident with Mr. Gill's appointment, Wilson B. 
Larkin was elevated to general line sales manager, central 
division. A veteran of 25 years with the can company, 
Mr. Larkin sales manager for the Chicago 
city district prior to his promotion 


Norbert M. Potts has been named Chicago city district 


was district 


sales manager. He has been with Continental for 25 years, 


and was formely district sales manager for Kansas City 


Gair: Ltd., Toronto, manu- 
facturers of paperboard, folding cartons and shipping con 
Whitten was elected 
George W 


Formerly vice president and 


Gair Company Canada, 


tainers, has announced that Charles E 


president and general manager to succeed 


who died recently 


Whitten 


Brown 


treasurer, Mr has been with Gair since its in 


ception 
W. Russell 


pointed treasurer 


treasurer Was ap 


assistant 
Steele 


Vacancy 


formerly 
Harold I 


directors to fill the 


Eccles, 
was elected to the 


left by Mr. Brown's 


board of 


death 


B. Newcomb 


sales for 


Canco: Appointment of F and J. F. Mat 


its central and 


announced by the 


teson as assistant Manayvers ot 


Paciti 
American Ca 


divisions ctively, has been 


n Co 


resp 


formerly Chicago district sales manager 


Mr. Newcomb, 


anco in 1935, as a correspondent in the Chicago 


Matteson 


division, 


joined ( 


sales organization. Mr who had been a sales 
has been with the 


had | 


Aariier 
ment 


fivision manager in the Pacity 
staff 


company’s sales since 1939, and served 


for five years research lepart 


rite 
Biteererse 


ne “ 


rer 
i 


Seale weighs to an accuracy of 1/16 
oz. over or under. Once machine is 
set. operation is fully automatic. 
jars or car- The Consolidated C-10 handles 
essive pack- — the full range of coffee grinds.. 
Coffee drip, percolator, regular, silex and 
-10. steel-cut. Write for information on 
Consolidated machines for the 
food industry. 


oe C-10 High 


nits with 


SEALTITE Bag Sealers HOEPNER Bag Sewers 


LOWSOLIDATED PALKAGING MALHINERY LORP 


1400 WEST 


AVENUE BUFFALO, NEW YORK 
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To get the record straight, this machine, shown here last month, is 
Union Bag's automatic compression packer. See details below 


Machine packs coffee bags 
into shipping containers 


—at rate of 180 a minute 


Up to 180 consumer units can be compression-packed into 
shipping containers every minute with only one operator! 
That's the claim the Union Bag & Paper Corp. makes tor its 
recently developed Automatic Compression Packer. Cycling 
at a top speed of 15 shipping containers a minute, the pro 
Juction of two or three packing machines can be fed into this 
machine direct from the packing lines 

Good news for those manufacturers using a range of con 
sumer package sizes ts the machine's versatility. One to 25 
pound packages can be handled with only a slight mechan 
ical adjustment of the machine Moreover, interchangeable 


duckbills make it p ‘le to package rectilinear cartons or 
ba 


round orn red Ly» 

Aside from the savings in labor, Union Bag’s Automat 
Compression Pac ker otfers these other advantages 

l The shipping ontainer ‘ xe reduced This 


ins substantial savings in container costs 


The machine ses units so that their combu 


ngth provide resistal 


Package machinery manufacturers prepare 
for industry convention at Hot Springs 
for th [Sth annu meeting ¢ the Pac Kaging 
held September 
Virginia, have 
of Standard-Knapy 
f the pi 
PMMI 


conference 


ning 
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THIS 
FAST. EASY. ECONOMICAL 





ATTRACTIVE PACKAGES! It’s easy to 
produce neat, eye-appealing packages —so 
important in product merchandising today 
— when you use Union Special’s Style 60000D 
machine to close small paper bags with the 
exclusive "Dubl-Tape” sewed closure. 


CAPITALIZE ON THESE FEATURES! 

Machines are especially designed to help 

you solve your packaging problems: 

@ FAST—keyed to output of standard filling and 
weighing equipment. 

@ VERSATILE—conveyor adjustable for various 
bog sizes. Efficient on short or long runs 

@ ECONOMICAL — requires only a modest invest 
ment. Uses inexpensive cotton thread and paper 
tape. 

@ EASY TO OPERATE —anyone can quickly learn 
to run machine without previous experience 

@ SEMI-AUTOMATIC OR AUTOMATIC —for use 
with one operator or part of a completely auto 
matic installation 


BULLETIN ON REQUEST. Bulletin No. 100 
shows how food packers are making profit 
able use of this machine and how you, too, 
can use it for closing small paper bags 


Machine Company 


490 N. 


FRANKLIN STREET, CHICAGO 10, ILLINOIS 
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AT EVERY MEAL 


Hdelheomypson 
PEPPER MILLS 
WILL BUILD 
GOOD WILL 


FOR YOu! 


One of 25 attractive stylings 
woods, giass and ceramics 
carried in stock 


REMEMBER your good customers with “Olde 
Thompson" Pepper Mills and they will remember 
you at every meal for years to come. Pepper 
Mills are truly ‘conversation pieces." They go on 
your customer's dining table where they will work 
for you three times a day building goodwill and 
keeping your name fresh in mind. Special designs 


suggestive of your business are our specialty 


WHOLESALE PRICES TO QUANTITY USERS 


Ideal for business gifts or premium use! 


THE GEORGE S. THOMPSON 
CORPORATION 


509 Mission Street 
South Pasadena, Calif. 





Established 1885 


B. C. IRELAND, INC. 


1GENTS AND BROKERS IN 


SPICES SEEDS TEAS COFFEES 


225 Front Street San Francisco, Calif. 














BEANS 


VANILLA 


For over 90 years the recognized SOUTCE 
of supply 
THURSTON & BRAIDICH 


Ne NY 
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Coffee prices—and consumption 


(Cor 30) 


the whole, housewives were willing to spend on coffee per 


Wed from page 


pound, with the range of brands and prices then existing 
Now note that the December average for all coffee was 67 
cents, an increase of 35 per cent over the August figures. In 
other words, housewives on the whole were willing to pay an 
ncrease of 1 But the brand 
represented by the dotted line jumped from 44 to 63 cents, 
This differential was reflected in 


7 cents a pound on the average 


in increase of 19 cents 

the downward slope ot relative dollar position curve 
But by January, 1950, when this coffec recovered its rela 

tive dollar position, its price had decreased fractionally while 


the average price paid per pound for all coffees had in 


creased fractionally 
The sequel to this story is that in February, 1950, the 


overall average price paid had gone up to 70 cents a pound 


nd the price of this coffee was exactly the same as the 
average That accounts for the upward slope of the dotted 
line on the chart from November, 1949, to January, 1950, 
for the November position represents the average of October, 
November and December, and the January, 1950, position 


of December, January and February 


represents the average 

So much for the low priced transit-advertised local chain 
tore brand. Good quality, right price and transit advertising 
ombined to move this brand steadily up in the face of a tre 


mendous increase in prices 


Dollarwise position 

presented by the broken line on the 
widely advertised, national top-priced 
not advertised, however, in street ind busses 
From January, 1948, through October this brand's 


SItlor dollarwise, was ilmost ex 


deviation from 
minus in 
ind thre ugh 


re than one 
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THE FLAVOR FIELD 
Section of Coffee and Tea Industries, formerly The Spice Mill 


Anise and 


By DR. WALDEMAR SCHWEISHEIMER 


Anise (Prmpimella Anisum) 1s an annual plant, native to 


Egypt and the Levant. It is one of the oldest known spices 


The fruit, known as anise seed, was used in the spiced cake 
served at the end of the Roman feast. It was supposed to 
prevent indigestion after a rich meal 
cake probably derives from this kind of cake 


Anise seed is employed by bakers to flavor 
confectioners to flavor licorice 


The modern wedding 


rolls, cakes, 


cookies and biscuits, and by 
and other candies. It is also in demand by manufacturers of 


foods for domestic animals, An‘se seed is used extensively 
for flavoring anisette and other liqueurs 
The 


thole 


main ingredient of the essential oil of anise is Ane 
The fruit, a nearly colorless oil, 
is largely employed in France, Spain, Italy and South Amer 
popul r with many people For 

For the 


distilled oil of anise 


Ica Anisé seed cookies are 
a blended flavor of anise, the d is crushed entire 
flavor, the seeds are added whole and the consumer has to 


bite through the seed 
Three 


M. d’Argila, wl 


hole have been described 


duction and d rf 


nethods of obt 
rgil TT stud t fu 


ctional distilla 


illation 


MpProve 
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anise seed 


saccharin, et The anise seed syrups, d Argila 


glycerine 
made by 


points Out, May be mixing solutions of sugar in 


water with those of anise seed oil in alcohol (90°) 
Several fine grade anise seed bouquets are being prepared 
Here is a sample, as given by d’Ar 


from different recipes 
vanilla 0.02, 


anethole 400, fennel 1, coriander 10 


10, cinnamon 0.5, pimento 0.2 


gila 
orange 
in about double the total weight of alcohol 

is a herb of great antiquity, its name appearing in 
1 in the ancient city 
The ancient As 
The Greek phil 
century B.C. and 
loed 


scorpt yn 


>? tincture of ifis 20, 


Anise 
the Papyrus Ebers which was discovereé 
1.500 B&« 


of Thebes and cates back to 
syrians used it, too, for medical purposes 
osopher Pythagoras, who lived tn the sixth 
anise as an 


as far as Egypt 
They 


traveled widely, at least 


an antidote for the bite of the 
ray of anise held in the hand would prevent 


Ants times to 


ingredient of 


claimed that a s 
1 in ar 


was believed cient 


an epileptic at 
ward off the eye 
In the Gospe! St 


! 
to you 


Matthew 235 ? \ re 1 W7 re 
bes and Pharisees, hypocrites! ‘ tithe 


seri 
and have omitted the 


nt, mere ind faith 


id cummin 


mint 


ghtier law judgm 
rently wa translated cor 


appa 


2 R 
Books mn Neview 


The Art of Cooking with Herbs & Spices, 
By Milo Miloradovich 
Doubleday & Co., I N 





IMITATION SPICE OILS 


BLACK PEPPER OIL 
GARLIC OIL * CARDAMON OIL 
CASSIA OIL 
and many other spice oils 


TUS4 multe 7 \ABORATORIES, INC 


CHICAGO 6 » NEW YORK 61 + LOS ANGELES 13 


DALLAS | DETROIT 2 MEMPHIS | NEW ORLEANS 13 
ST. LOUIS 2 SAN BERNARDINO SAN FRANCISCO 1}! 
Florasynth Labs. (Canada) Ltd. Montreal Toronto Vancouver 
Winnipeg Florasynth Laboratories de Mexico S.A. Mexico City 


delicious 


flavor 


D&O has the 
Perfect Flavor 
and the correct 
flavoring mate 

ls starting from 
shrimp cocktail 


For better flavors consult D&O 


DODGE & OLCOTT, INC. 


180 Varick Street - New York 14,N.¥ 
ESSENTIAL OILS « AROMATIC CHEMICALS 
PERFUME BASES «+ VANILLA « FLAVOR BASES 


rectly and is supposed to be ‘“‘dill,”” since anise was not grown 
in Palestine while dill grew there in abundance. Dioscorides, 
first century Greek physician and herbalist who used to ac- 
company the Roman armies on their campaigns, discusses dill 


under its Greek name, anethon 


4 vorelles 


Vina becomes partner in Thurston & Braidich 


B. Vina has 
ome a general partner in 
firm of Thurston & Brat 
New York City, importers 


} 
vums and 


vanilla beans sin 
1856, the con pany announced 
last menth 

Mr ‘ina was born 
Palacios, Cuba, and 
this country in 1920 
ty-six years ag he st 
in the vanilla bean depart 
ment of Thurston & Braidich 


ind 1s now considered one ot 


Eusebio B. Vina 
the outstanding authorities in the vanilla bean industry 

On his several trips to Mexico, he has always received 
very Warm welcome trom his many friends among the vanilla 


bean curers, the company notes 


D'Amico put in charge of Fritzsche's Boston branch 
Following the recent death of Harry P. Bowra, manager ot 
the company’s Boston Branch, F. H. Leonhardt, president rt 
Fritzsche Brothers, Inc., New York City, has bh eo 
ppointment of Gerald N. D'Amico to the post 
In a letter to New England accounts, Mr. Leonhardt ex 


pressed profound regret over the loss of Mr. Bowra In 


( 
th 
tne 


this regrettable circumstance, we teel we are fortunate in 

having Mr. D'Amico available to take charge of our New 

England territory,” he declared Mr. D'Amico has served 

n the past as assistant both to the late Mr. Bowra and to his 

decessor, M. J. Niles, prior to the latter's transfer to Chi 

10. He 1s, therefore, well prepared to represent us and t 
fully in all matters pertaining to our ling 

. trom the Massachusetts College of Pharmacy 

Mr. D'Amico entered the U.S. Marine Corps in 1942, serv 

ing until his discharge in 1946. He was active in the cam 

Tinian, Okinawa and Japan. In 1948 h 

Fritzsche Brothers, In 


ston Brancl 


Bre 
Corp ration n Cents 
recently made a flying 
by Mrs. Breuer 
he attended a 
ma levelopments pert 
ut vitics Among e man pics Was 
division in Mexico 


Breuer, who ups 


the flavoring 


this hemisphere 
* be heks 
SIDELILICS 
Ar 
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The vanilla bean market 


By RAYMOND C. SCHLOTTERER, 


increase consumption of f villa, urges 


Schlotterer in these highlight fy 7 i / the 
recent convention of the Flat ring Extract Manufacturers 
Assoctation.—Ed.) 
Madagascar normally furnishes about two-thirds of total 
world vanilla bean exports 
with Mexico second and 
French Oceania and the East 
Indies accounting for the ré 
minder 
When the Madagascar sta 
bilization policy was in ef 
tect, it was found that Mada 
vascar exports in 1948 de 
lined to one-third of the 
1935-39 average, with the 
U.S. purchasing a 
5,000 pounds, plus ot 
rivals reported from = Fran 
ind Africa Compare this figure to one million pounds ot 
Bourbon beans imported in 1946, only two years previously 
Buying and selling, however. was not at a standstill, for 
in 1948 Mexico, where the free market operated, exported 


more Vanilla 


beans than any other country in the world, with 
wccounting for 62 per cent of its total requirements 
with | I or the 


roximately 


Madagas if x 

ds: 1946, 1,440,000 

"6 OOO , 64 x1cO Exports 1935-39 

OOO pour l ’ 185.000 1947 185.000 

1948. 686.000 purch rom Madavascart 1946 
} i ‘ a ipva 


948 000 pound l ] 12 | 5,000 


been highlighted by 
emphasis 1 government decree to reliance 
I 


sitive instinct Vanilla prices 


I 
dom was restored and then moved 
lose From the demand 
of factors, the mos impor 
ind Europe have purchased more 
heavily lenish stocks than in any comparable period 
during t last few ye irther prices were attractive 


t that almost a million and a halt 


lot forge 


ins were destroyed in 1948 in the stabilization 


From the standpoint of available suf ply it should be noted 
that in 1949 Madagascar had one of the poorest Bourbon 
vanilla crops in years, attributed to fact that the weather 
in the main growing regions Was exceptionally dry The 
U.S. Consul General estimated that the 1949 crop was 125 


tons for Madagascar plus another 50 tons from the Comoros 
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Secretary 
Vanilla Bean Association of America 


or a total of 175 tons compared with the 1948 crop of over 
450 tons. In January, the 1950 crop was estimated to be at 
least 400 tons, while stocks at the turn of the year averaged 
about 300 tons. 

Now let's put the jig saw puzzle together 

With very limited vanilla being purchased in 1948, it was 
to be expected that an increased demand in 1949 would 
result because of limited stocks and attractive quotations 
However, in view of the low prices existing, 1948 produc 
tion in all supplying countries took a proportionate down 
trend. What was true for Madagascar was also true for 
Mexico. With good weather the harvest should have been 
twice as large, but the price quotations wert such that it 
resulted in limited planting. We thus find prices not con 
ducive to planting in 1948 and a dry season limiting pro 
duction 

It should also be noted that in February of this year a 
cyclone hit the growing region of Madagascar causing great 
damage to vines and crops The U. S. consul general first 
reported that this would cut the 1950 output of vanilla 
beans about 50 per cent; warehouse stocks of 1949 vanilla, 
however, were not damaged. With this crop coming on 
the market in December, estimates are still difficult to fix 
with later reports tending to a reduction of nearer 25 pet 


ent 


When the Madagas if icture 1S placed in close position 
experienced 


frought The | 1 ports that the 1949-50 


with the Mexican, we id that Mexico similarl 


was less than SO ton ) ts and whole beans com 


ired with the normal roy i it ISO tons This was 


less than half that of 1948-49 4 uction of $1,000 pounds 


thre 


ins were 
1 those remaining we ra 1 at high 
iwaiting the 1951 crop, estimated 5 7S tons 
true for Madagascar prevailing low prices gave little incen 
tive to growers and a large number atled to pollinate their 
in the spring We thus find that human nature 
just plain weather has again come to the fore in regulating 
the peaks and valleys of production with resulting effects 
on supply and demand 
Speaking realistically iports of vanilla have been heavy 
since the first of the year Much has been sold, and users 
have on hand substantial stocks, averaging six months or 
more The rising market last fall brought to a close the 
hand-to-mouth buying policy that operated for some time 
With evidence of ample supply in t'ie hands of users, and 
with no necessity to offer attractive prices by growers, we 
might be in a temporary waiting period at present. Dis 
ounting the effects of nature, crop predictions in Madagas 
ar are such that a sudden change in this policy does not 
seem evident 


This year the small Mexican crop offers no threat to Mada 


55 


ream eet ni 


ep: 





quotations further, are 


yascar Mexican pr 
| | Madagascar offer 


that they would seem to confirm 
With no large Mexican crop in the offing, as per the 


prediction . i true for the Madagascar market 


I 
for the Mexicar A wait-and-see policy predominates 
I ) 
1 } “ t ra vd 
ds on what yot oO and cor 


Short, cautious | uying 


other food products flavored 


quantities 


Vanilla Beans ...large supplies of all types and 
grades are kept in stock for 
immediate delivery. Manufacturers who insist 
on the most exacting specifications look to D&O for 


Quality Vanilla Beans and Vanilla products. 


households are still using no than tour 


DODGE & OLCOTT. ING, 1 222% bosstotts re sill sing no more than fou 


I 
type t would seem that ts the duty of 


tood technologists 


tural or artificial 
" 1" ; 
nterested in vanill W ert . 
AROMATIC CHEMICALS - PERFUME BASES - VANILLA- FLAVOR BASES ull interested in vanilla—wheth hey be 
ooks, chets, dietics xperts, sales managers, advertising 


18) Varick Street * New York I4, N.Y 
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DAMMANN & SMELTZER 


Incorporated 


Y 
VANILLA 
Pierre E. Dammann B E a N x 71 
Ma Ry New York City 


Chester A. Smeltzer 


Murray Street, 











ZIMCO® LIGNIN VANILLIN, C.P., U.S.P. 


; . 

ili Me uicn Chemiiale.. 

A Finer Vanillin a 
SUBSIDIARY OF STERLING DRUG INC 
BROADWAY. SEW YORK IS. N.Y 


of Exquisite Aroma ia $45 Lake Shore Drive, Chicago 11, Hl 


FACTORY. ROTHSCHILD, WISCONSIN 


MPORTERS OF VANILLA BEANS 
ALL VARIETIES 


731-733 ARCH STREET 
PHILADELPHIA 6, PA. 
CABLE (ADDRESS VANCORT 


CODES BENTLEY'S SECOND PHRASE 
AND PRIVATE 
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agencies, (newspapers, magazines and radio), re 
tailers, government and state bureaus—to raise the average 
yearly consumption 

It is up to all those vitally interested in this basic raw ma 
terial to assume the leadership and sell its qualities to both 
customers and consumers alike It is this failure to in 
crease potential consumption in the face of basic low prices 
and high quality product the continued stabilized consump 
tion curve—that is causing concern to many interested in 
the vanilla cycle 

The vanilla industry like others follows the trends of 
economics and world politics, and its future growth as with 


other natural products, depends upon these primary factors 


New sales management team (from left) Sperry, Homan, Dowling 


D&O sets up two new sales management posts 

The establishment of two new sales management positions 
in the sales department was recently announced by J. F 
Rudolph, president of Dodge & Olcott, Inc. Paul N. Sperry 
was appointed sales manager and Arthur L. Dowling adver 
tising and sales promotion manager. Both men will be un 
der the direction of Charles O. Homan, vice president in 
charge of sales 

Mr. Sperry, a well known figure throughout the industry, 
has been a member of the D&O organization for 21 years 
At different periods he has been assigned sales territories in 
the south east, northern New Jersey and New York City 
Prior to being assigned the responsibility of directly serving 
D&O customers, he was trained in the sakes department of 
fices of D&O, where he worked in various capacities. For 
the past three years, Mr Dowling has been assistant to Mr 
Homan. Mr. Dowling will have the task of keeping all 
D&O customers abreast of the new uses and products con 
stantly being developed and offered by the firm. He joined 
the D&O organization in 1946 and also serves as assistant 


secretary of the company 


Thompson to introduce new pepper mills 


The George S. Thompson Corp., South Pasadena, Cali 
fornia, manufacturers of the Olde Thompson pepper m Il 
| Ly 


set, will introduce blue and pink pattern 


1¢ willow { 


it the fall gift and houseware shows 


with his poli requent changes of 


nade in Westmor 
é gy mformation 1 
trom the 


Spray Coffee and Spice changes “pice labels 
nd Spice Co., Denver 
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AMERICAN DISTILLED 


Oils 


PRODUCED AT OUR BROOKLYN FACTORY 
CARAWAY CARDAMOM CASSIA 
CELERY CLOVE GINGER 
NUTMEG PEPPER PIMENTO 

Vanilla Beans 
Vanilla Concentrate 


HEADQUARTERS FOR IMITATION FRUIT FLAVORS 


GEORGE LUEDERS « CO. 


427 Washington Street, New York 13, N Y 
CHICAGO @ SAN FRANCISCO @ MONTREAL 
PHILADELPHIA @ LOS ANGELES @ TORONTO 

WISCONSIN @ MASSACHUSETTS 


ESTABLISHED 1885 
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Panel Tests 


Are invaluable in Flavor 
Food and Nutrition Studies. 


Our unexcelled staff with great cumulative experience 
and ten floors of the most modern laboratories, are at 
your confidential service. 


Write for "Food and Nutrition Studies” 
FOSTER D. SNELL, wc. 


_ Chemists 
Engineers 
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Flew York Fleas 


® ® Back from Brazil are some of the Passing 
Front Street visitors to that country 
including Chandler Mackey, of ¢ 


representative 


Mackey & Co.; Phil Nelsor ) Hank, as he's better 


iner, McDowell & Burcl Ine id f fraternity, 
Ang Macke f Angus Mackey l 24tl 
{ bor a 


Street was saddened | h itelair, N 


e deatl f Otto | Be I doing well—and 


t year trom ©). | \ t lk this 18 


rin the coffee business ie membership of the New York 


iwas it \ rreen 
] 


the ‘ rat I endments 


i daugl 
Ir 
as 
Dor 
Mr. Bay 


igars on the Street 


th Was Hendryk S Weeks, 
known to the cot 
Edwin The baby 


ainside Hospital, 


Mother and baby are 


Association has 


Brazil contract 


will be available 


Elmer B. Flor 
le Organization 
ver and the agent 


small additional 


Mux 


area is a food demonstration service 
which has space arrangements with 300 
retail food markets accounting for a 
large slice of the metropolitan area’s 
housewives 

Known as Food Store Demonstra 
tions, with headquarters at 99 Hudson 
Street, the service makes all the ar 
rangements, supplies well-trained and 
Grace Line personable demonstrators, and attrac 
: tive displays. Demonstrators first visit 
the father on the manufacturer’s plant to get to konw 
the product well They are schooled 
to develop good will toward the prod 
uct among the regular personnel of the 
s Hank, even stores in which they work. Wherever 
possible, two or three complementary 
; items are demonstrated at the same 
time, with the cost prorated accord 


the mild co P 
‘ ingly, it is explained by Dave Mar 


approved volis, merchandising chief for Food 
Store Demonstrations 

@ 8 Data on the merchandising of 
coffee and instant coffee through gro 


in the New York metro 


is available in a report 


$1.25 per pad 


a surve rocer Graphic, 
rade paper in the area The 


indicates distribution by brand for 
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led visit Is } 


Souza Dantas Mu 


entire area, for various localities, by 


ore volume 


Forbes & Cia., 


rning to his hore 
re-McCormack line 
January, he made 


rs at F. W. Ehrhard & 


Here, there 

@eA. M. Vickers, director of sales 
British Columbia for World Brands, Ltd 
which is the selling agency for Liptor 
teas, left the Coast by air for New Bruns 
wick with Mrs. Vickers and their 


hildren They will be away about a 


tir 
firs 


leart 


nth, visiting friends and relatives 
is Atlantic 
8 @ |) George Caldwell, vice president 
Standard Brands, Ltd., in charge ot 
sales, and Gilbert C. Clark, vice president 
n charge of advertising for the same 
ompany, spent some time recently wit 
McComb, Standard Brand's 
uver manager oth Mr. Caldwel 
Mr. Clark came | 
*s Canadian head « 


since 





Wim. Hosmer Bennett & Son 


Coffee Agents and Brokers 


9 Front S$} 
"Laticlave" 


NEW YORK, 5 








W. J. DONOHUE & CO. 
Coffee Brokers and Agents 
“CAFEDON NEW YORK 102 Front St 


“CAFEDON" 





Get your COLOMBIANS | 


via 


BALZACBRO 


Shortest Route from Growers 


Balzac Bros. & Company, Inc. 














ch Trading Corporation 
Mexican —Santo Domingo — E 
Guatemalan —Venuezuel: 
Cuban—Afriea 
Coffees NEW YORK 
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REAMER. TURNER & CO. 
COFFEE 
Brokers and Import Agents 


“REATURN" = ; 
104 FRONT ST NEW YORK 
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OE Baver 2 Co- | | w. 4, Lee COMPANY 


COFFEE 
COMMISSION BROKERAGE 


A. J. O'LOUGHLIN ‘witeecom” = NEW YORK | ai rronr sr. 


99 FRONT STREET NEW YORK 5 


























MEMBERS NEW YORK COFFEE & SUGAR EXCHANGE, INC 

















GEORCE P. BOTT & CO. J. A. Medina Company 


COFFEE BROKERS AND AGENTS New York 
79 Wall St., New York © Tel. WHitehall 4-8442 Specializing in 


aa Agents for MEXICAN- CENTRAL AMERICAN 
- RIO PRETO DE CAFE, LTDA. 
SANTOS — PARANAGUA COFFEES 
PINHO, GUIMARAES § A, Com. - Exp. 
SANTOS Established 1880 


CaMBRON WeROTTE & Co, INC. || A | RaNsoHOFF Co., INC. 


Phone. WH 4-4062 Cables: CAFRUKI 


KIVUS & OCIRUS Coffee 


from Belgian Con go 











" NEW YORK 
108 Front Street 


STE. DES CAFES DU RUANDA URUNDI ET DU KIVU Cable Address 
COSTERMANSVILLE, BELGIAN CONGO ne 





J.E.Carret & Co. Inc. | | "HARLES F. Stover & Co., INC. 


IMPORTERS COFFEE JOBBERS lds 


NEW YORK 


90 Front Street 5) TEL: WHITEHALL 4-8182 109 FRONT STREET 





George W. Lawrence & Co., Inc. WESSIEL, DUVALL & CO.,lne. 
106 FRONT STREET NEW YORK CITY Catablished 1825 
COFFEE export F~y import 
COMMISSION sos r 
MERCHANTS Cotfee and Cocoa 


HEMENWAY, NEW YORK 
67 BROAD STREET. NEW YORK 4,N.-Y. 


Special Attention to Requirements 
for Direct Importations. 
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E. A. JOHNSON & CO. 


COFFEE IMPORTERS AND AGENTS 


BRAZILS * COLOMBIANS «+ CENTRAL AMERICANS 


166 California Street 


San Francisco 11, Calif. 
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WELDON H. EMIGH CO., INC. 
SANTOS — MILDS 


178 Townsend Street, San Francisco 


As one imyx 
is not the bunk. it does 
lly where economics 

d demand have 


ith Hard & 


1 wit 
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rter philosophized, “History 
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The Progressive Port of 
SAN FRANCISCO 


Owned and Operated by 
THE STATE OF CALIFORNIA 


As a Public Utility for Shippers 


Harbor Facilities include: Foreign Trade Zone 
No. 3 (permits exhibiting, manufacturing, etc., stock- 
piling of mdse. including non-dutiable and quota-re- 
stricted). Also shipside bulk grain elevator, refrigera- 
tion and bulk copra terminals; 42 deepwater piers; 67 
miles State Belt R.R. serving piers, and warehouses and 
industries adjacent to the waterfront. 


Major 


Re. TARIFFS: Write Traffic Dept. 


BOARD OF STATE HARBOR COMMISSIONERS 
FOR SAN FRANCISCO HARBOR 


Ferry Building, San Francisco 4, Calif. 














THE G. S. HALY CO. 
383 Brannan St. San Francisco, Calif. 
TEAS 


Import Igents 


Brokers 











Learning the technique of coffee roasting is 
easy with a copy of The Coffee Man's Manual 
$2.50 
Mi 

Nev 








ZIEL &CO., INC. 


Established 1849 


IMPORTERS & EXPORTERS 


Quality Coffees —Venezuelas & Central Americas 


149 California Street 
11, Calif. 
"“ZIELCO" 


San Francisco 


Cable Address: 
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By R. J. FRITH 
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oft Drinks 
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when Flavored 
by FRITZSCHE 


arbonated 
better flavors 


ttled t 


y proven their 
ame in flavors since 1871 
ft drink flav or, all ft T tog 
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atalog 


PORT AUTHORITY BUILDING. 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES ane i¢ tlanta ° 4g 1, Cin 
( ‘ eland, O Pa.. San Franc Calif 
FACTORY: Chifiten, N J 





work. His bandages had a deep aroma 


7| Q) f ) if coffee, which must be beneficial, for 
CW i. eans oles the arm is healing nicely 


® @ Farl P. Bartlett, Albert Hanemann 
and W. D. Roussel were in St. Louis re 
cently attending the board meeting of the 


By W. McKENNON mt ial Coff mmitt ¢ 
5 ' ' National Coffee Association 


unanimously 


ee W. 1. Rou as issued the folloy ey Bustill 


@ @ Harry Forsberg, of the Otis Mc 

ng announcemen ; Oa fessor lve n tl Allister Co., Ltd.’s San Francisco office 

ae ” | ar led 1 t al visited here recently. He and his daughter 
were en route to Brazil 

@® ® The Nopal Line’s new motor vessel, 

Fern Gulf, deadweight capacity 8,800 tons, 

letter iu from. Afariano Gas will sail her first trip under the Nopal 

anaver of the Coffee Feder flag August 10th to 15th for Brazil, Uru 


Central America and Mexic guay and Argentina. The Fern Gulf will 


rmitv with the conversations replace the Tindefyell 


@ @ Far! Zander, of Zander and Co., Inc., 
with his family, 1s vacationing in. the 
Middle West 

ur entity in the zones (terri @ @ W. 1). Roussel left recently for Sar 
New Orleans and the Mid Francisco te nd the Bohemian Grove 
he U. S. of North America neeting held there the Jatter part ot 


July 


recently with the undersigned 1 
it is our pleasure to inform 
ou have been designated Repre 


he past 
ngratulating the officers 
However, the coffee tyoovirtu of this designation, whicl 
any of them. Mr he you will honor us by accepting @ @ Wilbert RK. Martin, of the Great 
were experienced we beg of you to keep us posted on cur Western Foods Ce Fort Worth, Texas 
affairs related to the coffee industry was visitor in New Orleans recently 
be of interest. t i) Scouts from New Orleans wh« 
the National Jamboree at Valle 


| Forge, Pennsylvania, set up a coffee center 


ue feel would 


our part, we will kcep you postec 


whatever we feel would be of interest 


serving the New Orleans specialty, Frenct 
offee Assistant Scoutmaster Leor 


1, and assist you in vour work Al 
members of New Orleans 


our weekly bulletin contains in 
| 


it Troop 18 organized a washing brigade t 


on on the American market anc 
te keep a supply of clean plastic cups avail 
1 


of particular interest 

owever, going to send vou able and did a record business of serving 
will be kept in the beverage for which New Orleans is 

proceedings famous 

® 8 Blase S [I 

Standard Fruit an 


| } 


rom th \ that era of cooperation 
onduras ‘ we are ¢ y initiate will be of 

Bustille benefit to the coffee interests.” personnel c } 

mmit @ 8 William Mever, of the Continental 8 8 Fred colt assistant 

I go, with Mr Meyer I n chars steamshiy 


Coffee Ce ( ag 
t lal | ssistant vice 
traffic. Mr. Rolfe 


f +} mpan ' 1916.) succ 


New Orlea recently en route 


Ricks, who recently su 
] 


at home, decided a 
keep a man away 
In't miss a day’s 


C. H. D'ANTONIO & CO. WILMER T. von GOHREN 


Coffee 306-307 Natchez Building, New Orleans 12, Louisiana 
BROKERS . AGENTS Telephone: MAgnolia 5711 Cable Address: WIVGO 


304 Board of Trade Annex, New Orleans, La. eae: ten Satin Aenea a tae Sees 
New Orleans Board of Trade, Ltd. International House 

















HONDURAS wo HONDURAS FELIX J. VACCARO 
WASHED é S UNWASHED — adder in Larger Quarters 
COFFEES XH COFFEES Coble Address’ FELVAG "Phone; Magnolia’ 2688 


attention to the requirements of roasters’ selections 


EXTRA CHOICE iis 
quotations and samples submitted on request 
REPRESENTING EXPORTERS IN: 
pP R O D U c; T S Santos, Rio de Janeiro and Victoria, Brazil; Guayaquil and 
Manta, Ecuador; Managua, Nicaragua; Havana, Cuba; San 
Jose, Costa Rica; San Pedro Sula, Honduras; Ciudad Trujillo 


DAVID A. KATTAN Dominican Republic 


Sub-Agent in Principol Markets 


COFFEE IMPORTERS ROASTERS REPRESENTATION SOLICITED 
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manager of the southern division, whose 


headquarters are in New Orleans 
H. Lindsey Wasson, assistant treasurer 
and assistant secretary of the company for 
24 years, has also retired 
Raymond J]. Salassi, with » company 
since 1927, when he became division ac 
untant of > Nicaraguan division, a 
retired 1 duty as accountant 
New Orleans division 
Mr. Prat and Mr. Wasson were pre 
sented tokens of esteem by tellow-em 
lovees and Mr. D'Antoni 


he departure of the two veteran 


expressed re 


employees, praising their splendid records 


8 @ Luca J. Vaccaro, vice president and 
lirector of the Standard Fruit and Steam 
ship Co., died here recently Private 
funeral services were ld 
requiem mass at St 
interment in Metarie 
@ @ Mr. Vaccaro, wh 

late Joseph Vaccar 

Srothers torer ner 


teal I 

cew Orleans 

de his home in La Ceiba 

r 20 vears, where he 
Vaccaro Brotl 
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accar Was a tor 

New Orleans Dock Board 
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CATALOGS FREE 


1Cup to 150 Gals 
TRICOLATOR CO., inc. NEW YORK I. NY. 


AUGUST, 1950 


@ @ Coffee trade mourt he passing 
Dan Chrisman for many years ass 
ated with the Chicago offices of Ruffner, 


McDowell & Burch, Inc 


® ® John Blackburn, president of Ruff 


ner, McDowell & Burch, Inc., has 
turned from conferences with New 
office 

@ 8 Frank C lose 

} 
@® ®@ Charles Abrams 

Coffee Co. has returned fr 
trip to the New York trade 

@ @ More thi ne hundred f1 
trade turned out < annual 
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nament of the Chicago Coffee Club hel 


at the Elmhurst ountry Club 
weather was t ! 
vigorating enous 

players good app 

} luncl 


can Coffee Bureau 
was \ m Webb Sext 


fine prizes were donated b 
r companies, roasters, importers, 
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BETTER COFFEE 


can be made in 
Clean Equipment 


Write for a sample 
package of 


COFFEE URN 
CLEANER 


WALTER R. HANSEN 
P.O. Box 91, Elgin, Illinois 











rounds with Bill Morton. Mr. Neugass 
will stop in San Francisco after leaving 
the South 
8 @ Weldon Emigh spent some time in 
the southland in late June, Weldon is 
becoming quite a regular visitor to Los 
Angeles 
8 @ There was plenty of action 
price advances the last of June and up 
through the middle of as this ts 
being written Vacuum prices soared 
seven to eight cents a pound, making the 
present lists about 79 to 80 cents, which 
reaches the all-time high established in 
March before the declines tag prices 
advanced three to five cents as did prices 
the restaurant and institutional trade 
these last two groups, prices are lag 
ging and further advances are definitely 
in the offing, probably within a week 
\ number of reasons have been offered 
vdvance in the green mar 
t! Korean news, 


Ket 


abnormal | oas t . the wind 


up of the Gillette investigatior id small 
but steady buying by hroughout 
the country at present 

helf prices have advanced 

cents, with another 

two-cent advance ch shortl About 
to 85 cents ems probable 
ng vacuum price and 
is wondering ab« 
label coffees are folk 


about 68 to 69 cents 


national 
representing 
increases of three to four cents, stil off 
yreen advances about four cents 
ee When celebrates 


® 8s THOUGHTS OF THE MONTH 
HAS THE CONSUMER BECOMI 
ACCUSTOME! PO HIGH COFFEI 
PRICES AND WILL LESS RESIS 
rANCKE BE ENCOUNTERED WITH 
COMING SHELI PRICES 
LE bh. E’S AND A NCHEON 
WITH BI MOR T( 

PAUL’S 


with 


WET STRENGTH 
for EVERY SIZE 


vacuuM-DRIP- peRcoLATOR 
TRICOLATOR CO. iwc. NEW YORK INY. 
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Established 1912\.-—; Arot ver Lawrence & Co.., , George Ve 
Lee Company 


SPECIAL OFFERINGS ir C0, OF 99 | Leyd “Brasco 


nett & Son, Wr osn , 

Complete Satisfaction Guaranteed ickford & ¢ ey over es ee 
George P. & Ce 

Milro 4TH, 2TH, ISH and Bantam Pul oukouris & Co.. Ltd 
verizers; Jay Bee 3AT & UI, Schutz razihhon Warrant Cé 
O'Neill, Stedman Mills ookhattan Trucking Ce 

Jabez Burns No. 25 Granulator, 4000 bs Burns & Sons, Inc., Jabez 
per hourly capacity Byrne, Delay & Ci 

Jabez Burns No. 35 Coffee Roasters 

Jabez Burns coal or oil-fired Roaster Cambron XW 

Burns No. 12 Coffee Grinder. Carret & Cc In 

Robinson Two-High Roller Mills holwell & Co., Inc 

Knapp E adj. to | gal. Wraparound & lassited Advertisement National Federation Coffee 


( 
( 
Spot Labeler, (jars with ears) Coffee Board of Kenva 3? Growers of Colombia 
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Mackey & Co., C. A 
Medina Ci 8. 
Mississippi Shipping Co., Inc 
Modern Coffees, Inc 

Mooney & Son, H 

Moore Dry Dock Company 
Moore-McCormack Lines, Inc 
Muller & Co., E. B 


Burt Automatic Wraparound Labeler npanhia Brasileira d afc I‘ Nopal_ Line 
World and Ermold Rotary and Straight onsolidated Packaging Norda Essential Oul and 
away automatic Labelers Machinery Cory : Chemical Co 
Day & Robinson Dry Powder Mixers and ortizas & Co., } ) Normandy Coffee & Tea Corp 
Sifters, 100, 400, 800, 1500, 2500 and osmopolitan Shipp ] 
3500 Ibs. capacities oughlin, R. G i Old Ship Warehouse, Inc 
Stokes & Smith GI & G4 Auger Fillers Ortega & Emigh, Inc 
Triangle SHA auto. Net Weigher with Dammann & Smeltzer Otis McAllister Co., Ltd 
adj. S.A. Carton Sealer D' Antonio & Cx S 
Pneumatic fully automatic Cartoning and Dodge & Olcott, Inc 5 ) Pan American Coffee Bureau 
Filling Outfit Donohue & Co., W. J Pope & Talbot Lines 
Filler 1, 2, 4 and 8 Head Stainless Stee! 
Piston Fillers. East Asiatic Trading Co., The Ransohoff Co., Inc., A. I 
SIFTERS—Schutz-O'Neill No. 3, Robinson Edwards & Sons, Frederick ; Reamer, Turner & Co 
No. 23, Gayco 8 ft. etc Emigh Co., Inc., Weldon H 
Package Machy FA, FAQ FA2Q Eppens Smith Co., Inx San Francisco, Port of 
Scandia SSUI and SFS Auto. Wrap Schaefer Klaussmann Co., Inc 
pers Fairchild & Bolte Schonbrunn & Co., Inc., S. A 
Huhn Steam and Gas Fired Dryers Florasynth Laboratories, In ; Silver & Java Pacific Lines 
Ertel, Sparkler, Sweetiand, Vallez, Sperry ritzsche Brothers, Inc | Slover Co., Chas. F 
and Shriver Filters Snell, Inc., Foster D 
Gabriel de Paula & Cia, Ltda Standard Brands, Inc 
AT TREMENDOUS SAVINGS Gaylord Container Corp ; Sterwin Chemicals. Inc 
This ts Only A Partial List Geck Trading Corp Stewart Carnal & Co., Ltd 
A General Foods Corp P Stokes & Smith Co 
Tell Us Your Requirements Gra Line Swedish American Line 
Grace & Co, WR 


STANDARD EQUIPMENT CO. | Gump Co., B. E : Thompson Corp., The George S 
316.327 LAVAYETTE ST NOY. 12 NY" Thomson Inc., Henry P 

Haitian f Thurston & Braidich 

Haly Cx The, G Iricolator Co., Inc 
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OTIS McALLISTER 


announce 


the fine Colombian Coffees 


DON CARLOS 
ROLLO SAGA 
CARMENCITA AOL HARRE 


are now available 


exclusively through 





Otis McAllister and their representatives 


Sreinwender, Stoffrezen & Co. made these brands a synonym 


for high quality 
THE QUALITY WILL BE FULLY MAINTAINED 


OTIS MceALLISTER & CO. 
ESTABLISHED 1892 


310 Sansome St 837 Traction Ave. 510 N earborn St 78 Front St 32! International Trade Mart 


SAN FRANCISCO LOS ANGELES CHICAGO NEW YORK NEW ORLEANS 
4 13 10 5 12 


MEMBER OF 








BACK AGAIN 


Coffee Volume Up— 
You Roast It, We Supply The Green 


J. ARON & COMPANY, INC. 


J.ARON & COMPANY. INC. 


Coffee Importers 


GREEN COFFEES FROM ALL OVER THE WORLD 


NEW ORLEANS NEW YORK SAN FRANCISCO 


NEW YORK Direct Representation NEW ORLEANS 
a SANTOS 


336 Magazine Street 


SAN FRANCISCO Rio de JANEIRO CHICAGO 


_ c 


242 California 


PARANAGUA 404 No. Wells Street 


Offices of Representatives in Coffee Producing Countries all over the World. 














